
WASHINGTON PRIME GROUP 
GOODWILL INITIATIVES



In the midst of an unprecedented health 

situation related to the COVID-19 pandemic, 

more than ever, we continue to embrace our role 

as community goodwill ambassadors and are 

finding unique ways to transform our properties 

into spaces for social good.  

Learn more about the community engagement efforts at Washington Prime Group

Across the Washington Prime Group portfolio, 

Local Management teams are in daily contact 

with local organizations to find out how they 

can help and are quickly mobilizing to meet 

those needs within the community. 

OVER 1000 
GOODWILL INITIATIVES
HELD TO DATE.
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https://investor.washingtonprime.com/investor-relations/news-and-views/esg-at-wpg/default.aspx
https://investor.washingtonprime.com/investor-relations/news-and-views/esg-at-wpg/default.aspx


1. First Responder Drive Thru Lunch | Southern Park Mall  

2. School Meal Program | Town Center at Aurora  

3. Food Distribution | Boynton Beach Mall  

4. School Meal Program | Town Center at Aurora  

5. Food Distribution | Boynton Beach Mall  

6. Drive-Thru BBQ | Northtown Mall  

7. Security Safe Thank You | Anderson Mall  

8. Blood Drive | Grand Central Mall  

1

7

12

8

1413

9

15 16

10 11

2 3 4 5 6

9. WCCAC Every Child Matters | Wolf Ranch Town Center  

10. School Meal Program | Town Center at Aurora  

11. School Meal Program | Town Center at Aurora   

12. Hand Sanitizer Drive-Thru | Town Center Plaza  

13. School Meal Program | Town Center Aurora  

14. United Way Weekend Snack Program | Anderson Mall  

15. First Responders Drive-Thru Lunch | Southern Park Mall  

16. Food Distribution | Boynton Beach Mall
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HELPING  

TO SAVE  

LIVES  

AND FEED THOSE  

IN NEED:  

ANDERSON 

MALL

across the world, and we are seeing the 

effects in Anderson, South Carolina, 

too. Chunsta Miller, General Manager of 

Anderson Mall, in Anderson, South Carolina 

embodies what it means to be a Goodwill 

Ambassador through the town center’s 

ongoing community outreach.

“My job is bringing the community 

together,” Miller said. “It’s really looking 

at what our community needs as a whole 

and what we can provide. It is important 

to us here at Anderson Mall to do our part. 

We are committed to using our space 

as a community resource while we are 

temporarily closed. Now is the time for us to 

come together to make a difference.”

To support the community, Anderson 

Mall is holding daily blood drives located 

at the Blood Connection near the mall’s 

entrance. Healthy adults of all blood types 

are needed to donate blood. Every two 

seconds, someone needs blood – and one 

blood donation can save up to three lives. 

As the impact of the COVID-19 pandemic 

continues, blood drive cancellations have 

resulted in more than 85,000 fewer blood 

donations, causing a nationwide blood 

shortage. Donating blood is a tangible way 

for healthy adults to help our neighbors.

These goodwill initiatives, among others, are part of Anderson Mall’s 
efforts to serve as a community resource during the pandemic. The 
center management team’s call to serve transcends shopping and 
dining, and speaks to the heart of Anderson Mall’s mission as a true 
partner in the community.

Anderson Mall is also partnering with the 

United Way of Anderson County to serve 

as a location for community members to 

donate nonperishable food and personal 

care items. Organizations that provide 

food to those in need in our community are 

having trouble keeping the shelves stocked. 

All donations will be distributed equally 

to 10 local agencies who provide frontline 

assistance in the Anderson area, including 

Meals on Wheels, Second Harvest Food 

Bank and The Salvation Army.

My job is bringing the  
      community together

COVID-19 IS  
HAVING AN IMPACT

News Coverage
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https://www.foxcarolina.com/anderson-mall-hosts-blood-and-donation-drive/video_35bbed9f-1349-5011-878f-d36d9a4488a6.html


ANSWERING THE 

CALL  

AS 

CORONAVIRUS  

CONCERNS 

THREATEN 

NATIONWIDE 

BLOOD  

SUPPLY: 

CLAY 

TERRACE

every two seconds someone in the

United States needs blood, and

one blood donation can save up to

three lives. But when the COVID-19

pandemic began to spread in the

United States, blood drive cancellations

quickly resulted in more than 85,000

fewer blood donations, leading to a

nationwide blood shortage  

(Source: redcross.org).

At this time when blood donations are

needed more than ever, Clay Terrace,

in Carmel, Indiana, took action by

serving as a host site for the American

Red Cross Bloodmobile mobile unit.

When the local branch of the Red

Cross reached out to Clay Terrace, the

property instantly agreed to offer its

space, in which donations could be

made while still following the social

distancing guidelines in place. On March

22, Clay Terrace hosted an afternoon

blood drive, surpassing their goal for

donations and collecting enough blood

to help nearly 100 patients in need.

Following the success of the blood

drive, Clay Terrace is already ready

to welcome back the Red Cross for

another donation event. The property

will allow the organization to use a

larger space within the town center to

help elevate their vital mission and allow

even more donors to give.

In addition to Clay Terrace, WPG’s properties across the U.S. are
partnering with the American Red Cross and other local organizations
to host blood drives during this critical time. In the midst of an
unprecedented health situation, more than ever, Washington Prime
Group is embracing our role as a community partner and finding unique
ways to transform our properties into spaces for social good.

The property instantly  
    agreed to offer its space

ACCORDING TO THE 
AMERICAN RED CROSS,

WPG GOODWILL INITIATIVES 9



PROVIDING 

FLOOD 

EVACUEES  

A DRY  

(AND  

SOCIALLY 

DISTANCED) 

SHELTER:  

INDIAN 

MOUND MALL

our General Managers and Local 

Management teams are among the 

first to answer the call when our 

communities need help with disaster 

relief efforts. This was exactly what 

Indian Mound Mall in Heath, Ohio was 

able to do in March 2020 when flash 

flooding hit Licking County in the midst 

of the worldwide coronavirus pandemic.

Heavy rainstorms pummeled Ohio 

overnight, leaving many Ohio residents 

to awaken to flooding in or near their 

homes. The situation in Licking County 

was dire. Severe flooding washed away 

part of a local highway and stranded 

many inside without power, forcing 

numerous residents to be evacuated 

from their homes.

To begin search and rescue efforts, the 

Licking County Emergency Management 

Agency needed to quickly find a 

place that wasn’t underwater to stage 

emergency equipment and deploy 

vehicles. Indian Mound Mall’s parking 

lot proved to be the best solution and 

Doug Berg, General Manager of Indian 

Mound Mall, quickly activated his team 

to support.

Indian Mound Mall was also able to 

serve as a shelter for flood victims and 

evacuees at a time when maintaining 

space between individuals was critical. 

Due to the size of the town center, 

it was able to comfortably house 

hundreds of residents, all at a safe social 

distance of 10 feet apart.

With the ongoing pandemic, Indian Mound Mall was ready to offer its 
facilities to serve as a coronavirus testing site or a distribution center 
for medical supplies, echoing CEO Lou Conforti’s offer of all WPG’s  
properties to be a community resource. Because of its preparedness, 
the town center was able to be there for its community at a moment’s 
notice, during a time when it desperately needed it.

Berg said, “Most of our retailers closed 

through the end of the month, which is 

actually a blessing in disguise today. People 

are spread out far and wide, at least 10 feet 

apart. We stayed open for this very reason, 

to be an emergency response center.”

Upon hearing the news, several Indian 

Mound Mall tenants opened to help the 

evacuees, providing food, beverages and 

snacks. The trampoline park in the mall 

was even able to provide fresh, dry socks 

to evacuees, many of whom were soaked 

up to their knees or waists from the flood 

waters. Additional community partners also 

provided bagged lunches, boxed dinners, 

flood disaster buckets and volunteers.

Our mission
         [today] changed

AS GOODWILL 
AMBASSADORS,

News Coverage
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https://www.newarkadvocate.com/story/news/2020/03/20/indian-mound-mall-closed-most-retailers-opens-flood-evacuees/2885265001/


HELPING  

TO QUICKLY 

MOBILIZE 

A LUNCH 

REPLACEMENT IN 

THE  

FACE OF SCHOOL 

CLOSURES:  

IRVING 

MALL

in Irving, Texas, had prepared for 2020 

spring break by collecting non-perishable 

food items to provide to students who 

depend on school breakfasts and lunches as 

their main source of nutrition. But when the 

coronavirus shut down schools for at least 

a month, members of the Irving community 

needed to develop a much larger scale 

solution for getting meals to kids who need 

them.

Through a combination of community 

outreach and strong existing relationships, 

the Irving Mall local management team 

connected with ISF and Agape Connect, 

a local charitable organization. All three 

teams reached out to their contacts to 

secure donations of food and a truck, and 

the mall team is helping to pack meals each 

day so they can be distributed on Monday 

through Friday each week. The Irving Mall 

team also contributed space for staging and 

fuel to deliver the food to the distribution 

point, a local church.  

So far the program has provided 8,000 

meals, with the goal of providing 23,000 

in total. On one recent day, more than 550 

cars were in line to receive their meals, 

but the teams’ efforts have ensured that 

everyone who has come to pick up a meal 

has received one.

With the ongoing pandemic, Irving Mall was ready to step up to serve 
the needs of its community, echoing CEO Lou Conforti’s offer of all 
WPG’s properties to be a resource. Because of the local management 
team’s strong connection to local organizations, the town center was 
able to be there for its community at a moment’s notice, filling a major 
daily need.

Everyone who has 
 come to pick up a meal  
                has received one

THE IRVING SCHOOLS 
FOUNDATION (ISF)
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MALL COLLECTS 

HANDMADE 

FABRIC  

MASKS  

FOR LOCAL 

HOSPITAL:  

LIMA 

MALL

are facing shortages of personal protective 

equipment (PPE) during the COVID-19 

pandemic, many companies and retailers 

have donated their inventories of masks 

and gloves to help. Consumers have also 

developed creative ways to help local 

healthcare workers in their community, like 

sewing fabric masks.

Lima Memorial Hospital in Lima, Ohio 

launched a fabric mask collection initiative 

to benefit their staff and looked to 

community partners for support. One of 

their first calls was to Chris Garlock, General 

Manager of Lima Mall. The hospital asked if 

the town center would be willing to act as a 

collection site for fabric masks, to which he 

immediately agreed.

Because JOANN at Lima Mall/Lima Center 

has remained open and is providing 

customers free materials and instructions to 

make fabric masks, it makes the store the 

perfect location for the collection bin. Each 

day, the bin is located outside the store’s 

entrance and JOANN team members safely 

store it overnight.

The Lima community is now filling up the 

collection bin with masks for Lima Memorial 

Hospital. The hospital plans to use these 

masks at their satellite centers and give 

them to staff members who work with less 

critical patients, so that the limited supply 

of N95 masks can be reserved for staff 

caring for COVID-19 patients.

This mask collection initiative allows people of all ages to directly help 
local healthcare workers. Even during a pandemic, our town centers 
continue to be a hub for the community.

The Lima community 
   is now filling up the  
    collection bin with masks  
     for Lima Memorial Hospital

AS HOSPITALS  
ACROSS THE COUNTRY

News Coverage
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https://fox8.com/news/coronavirus/joann-fabric-giving-customers-free-supplies-to-help-sew-masks-gowns-for-hospitals/


PROVIDING 

A CRITICAL 

SOURCE OF 

FOOD TO LOCAL 

CHILDREN WHILE 

CORONAVIRUS 

CLOSES 

SCHOOLS: 
TOWN CENTER  

AT AURORA

Aurora Public Schools (APS) in Aurora, 

Colorado prepares and distributes 

almost 22,000 free lunches and 15,000 

free breakfasts.  

 

When the COVID-19 pandemic forced 

schools across the country to shut 

down, including those in Colorado, 

finding a way to get these meals into 

the hands of children became a top 

priority.

Town Center at Aurora stepped up to 

help, becoming one of 16 locations 

for area parents to pick up free “grab 

and go” meals for their children. 

Starting the week of March 16, the APS 

Nutrition Services Department used 

the Town Center at Aurora parking lot 

to allow parents to drive or walk up 

to receive both breakfast and lunch 

(and beginning March 24, they even 

added dinner). When a snowstorm hit, 

the team moved to a covered drive 

lane outside the food court entrance, 

where they will continue to be located 

throughout this program, to help keep 

parents and volunteers out of the 

harsh elements. The meals are available 

to anyone 18 years old or younger, 

Monday through Friday, and the Town 

Center at Aurora location has been 

serving about 1,600 meals per week. 

Colorado Governor Jared Polis has 

ordered schools across the state to 

remain closed through April 17, and the 

APS free meal program will continue at 

least through that time.

ON A NORMAL  
SCHOOL DAY,

Town Center at Aurora’s efforts are just one way that Washington 
Prime Group’s properties are mobilizing in their local communities 
during the pandemic, echoing CEO Lou Conforti’s offer of all WPG’s 
properties to be a community resource, and bringing the definition of 
Goodwill Ambassadors to life.

Town Center at Aurora   
          stepped up to help 
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PROVIDING  

A SAFE  

WAY FOR 

A CHURCH 

COMMUNITY  

TO WORSHIP 

TOGETHER:  

ORANGE 

PARK MALL

pandemic made it unsafe for church 

congregations to attend services in person, 

the Local Management team at Orange Park 

Mall in Orange Park, Florida, was able to 

provide a socially distanced and safe way 

for worshippers to come together.

The Springs Church, one of the largest 

churches in the area, held their first drive-

in service at the Orange Park Mall parking 

lot on March 29, with nearly 200 cars of 

people in attendance. Broadcasting from a 

flatbed trailer at the low end of the parking 

lot, the church used a small, inexpensive FM 

transmitter to allow attendees to hear the 

service through their car radios.

While many churches across the country 

have turned to virtual services, this creative 

solution accommodates those who may not 

have a computer or internet access and also 

provides an invaluable sense of community, 

especially to many who may be spending 

the majority of their time alone now.     

The previous week, Springs Church held 

their service in their own parking lot, but 

with space for only about 85 cars, it was 

soon beyond capacity. Orange Park Mall 

provided the space they needed and they 

will continue to hold services (including 

three on Easter Sunday) there until they are 

able to again come together inside.

This partnership was just one of many that arose at Washington Prime 
Group properties across the country when Local Management teams 
reached out to their community partners to offer their town centers and 
assistance. In the midst of an unprecedented health situation, more than 
ever, Washington Prime Group is embracing our role as a community 
partner and finding unique ways to transform our properties into spaces 
for social good.

Providing an invaluable 
          sense of community

WHEN THE 
CORONAVIRUS

News Coverage
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https://www.jacksonville.com/news/20200329/coronavirus-honks-instead-of-hallelujahs-as-orange-park-church-conducts-drive-in-service?template=ampart


AMID A 

TIME OF 

ISOLATION, 

MALLS  

BRING  

CHEER TO 

SENIORS:  

NORTHTOWN 

MALL  

AND  

MAPLEWOOD 

MALL 

global health crisis, millions of 

Americans across the country are 

practicing physical distancing to help 

slow the spread of COVID-19. While 

staying home is one of the most 

important things we all can do to help 

keep our communities safe, those 

living in assisted living or senior care 

facilities may be feeling particularly 

lonely or isolated.

Northtown Mall in Blaine, Minnesota, 

and Maplewood Mall in St. Paul, 

Minnesota, are helping to address 

this by bringing people together and 

sharing joy through the properties’ 

Let’s Spread Some Cheer initiative. 

Let’s Spread Some Cheer invites local 

families to create a card or unique 

work of art to share with senior care 

residents who are unable to receive 

visitors. Projects can span a multitude 

of creative media, including paintings, 

chalk drawings, handmade cards, 

poems, or any type of artwork.

Guests were originally invited to drop 

off their creative pieces at special 

mailboxes located in Northtown Mall 

and Maplewood Mall, but when the 

centers closed temporarily due to 

COVID-19 and the state issued a “stay 

at home” order, General Manager Paula 

Mueller set up a collection box outside 

her home to keep the cheer going. 

Guests can also participate by sharing 

a photo on social media or by email.

Although many retail spaces are impacted by the current global health 
crisis, Northtown and Maplewood Malls’ initiative demonstrates that 
sincere community connection extends beyond property walls. All 
Washington Prime Group properties continue to utilize their spaces 
to safely meet the needs of guests and offer a bright spot even in the 
midst of a crisis.

Since the initiative began on March 19, 

the properties have received almost 50 

handmade cards and letters in addition to 

several online images from families in the 

community. These will all be distributed to 

care facility partners, who will create an 

“art wall” for their residents.

Keep the 
     cheer going

DURING 
THE CURRENT 
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MALL  

NON PROFIT CO-

OP PROVIDES 

CONTACTLESS 

DONATION POINT  

FOR BROAD  

RANGE OF 

NEEDED  

ITEMS:  

DAYTON 

MALL 

pandemic hit the U.S. and upended our 

daily lives, the Local Management team at 

Dayton Mall in Dayton, Ohio, reached out 

to their community partners to offer the 

town center and their support to assist in 

any way possible. What they found is that, 

while members of the community were 

eager to give much needed supplies, due 

to the state’s stay-at-home order, many 

organizations were struggling with staffing 

to assist in collection and distribution.

To fill this critical need, the team created 

the Dayton Mall Non Profit Co-Op, a 

contactless drive up and drop off program 

that promotes social distancing while 

allowing people to safely help those in need. 

Local residents are encouraged to drop 

off non-perishable food items as well as 

essentials such as diapers, toilet paper, soap, 

school supplies and dog and cat food at the 

donation area. Items are then stored inside 

the mall until the local organizations can 

make arrangements to collect them.

The co-op currently includes eight 

community organizations, with more joining 

each day. Some of these include: For Love 

of Children (FLOC), Shoes for the Shoeless, 

Crayons to Classrooms, Centerville City 

Schools, No Child Hungry, House of Bread 

and the Humane Society of Greater Dayton.

The Founder and CEO of For Love of 

Children (FLOC), Beth Mann, said “Thank 

you so much for sharing your space! What a 

kind world this is.”  

The donation drive began on Friday, April 3 and will continue every 
Monday through Saturday from 11 a.m. to 6 p.m. as long as needed.

What a kind 
       world this is

WHEN THE 
CORONAVIRUS 

News Coverage

More Coverage
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https://www.wdtn.com/news/local-news/dayton-mall-hosting-donation-drive/
https://www.daytondailynews.com/news/local/dayton-mall-seeks-donations-food-essential-items-for-those-need/pUdClNCEEPPFHIxRmSvXiL/


GETTING FOOD 

TO FAMILIES AS 

CORONAVIRUS 

CAUSES  

FOOD BANKS TO 

RAMP UP:  

BOYNTON 

BEACH MALL

the region’s leading hunger-relief 

organization, usually distributes about 

60 million pounds of food each year. In 

2020, as a result of the coronavirus pan-

demic and the economic fallout from it, 

they are expecting to distribute about 

80 million pounds.

With a rapid increase in the number of 

families in the community relying upon 

Feeding South Florida for food, in addi-

tion to the need to accommodate social 

distancing while distributing it, the orga-

nization needed to expand beyond their 

traditional food pantry.   

Like all of Washington Prime Group’s 

properties, when COVID-19 struck, 

the Boynton Beach Mall management 

team had extended an offer to their 

community of assistance and the use 

of the town center. This offer, and a 

resulting partnership between the 

mall, Feeding South Florida, the City of 

Boynton Beach and local church Christ 

Fellowship, led to the establishment of 

a weekly food distribution drive-thru in 

the Boynton Beach Mall parking lot.   

On the first Thursday in April, the first 

700 cars lined up at Boynton Beach 

Mall were given a voucher to receive 

groceries, such as fruits, vegetables, 

milk, eggs and meat. Drivers then pro-

ceeded through the line, where the food 

was deposited into their trunks. This 

distribution will continue each Thurs-

day in April, with capacity increasing 

The Boynton Beach Mall team will continue to play their part in giving 
back to their community during this difficult time in any way they can.

to 1,000 cars starting April 16. Each week’s 

distribution requires the help of more than 

50 volunteers, consisting of Boynton Beach 

City Commissioners, the Vice Mayor, Christ 

Fellowship members, Feeding South Flor-

ida volunteers and City of Boynton Beach 

employees from a number of departments. 

expanding beyond their
       traditional food pantry

FEEDING  
SOUTH FLORIDA,
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SNACK  

PACKS PROVIDE  

MORE THAN JUST 

SUSTENANCE 

TO HEALTHCARE 

HEROES:   

GRAND 

CENTRAL 

MALL

the coronavirus pandemic, our heroic 

healthcare workers are working long 

hours in stressful situations, often putting 

themselves in harm’s way to protect the 

members of their community.  

To brighten these difficult days, and to give 

the community a chance to say “thank you,” 

Grand Central Mall in Vienna, West Virginia, 

partnered with area businesses for Snack 

Packs of Encouragement.  

On April 4, 2020, Grand Central Mall offered 

up their property to collect and package 

snack packs for healthcare workers at local 

hospitals. Small businesses Gift Gallery, 

Belair’s Bistro, SugarMaple, DaVincis and 

Grand Central Mall all collaborated to 

promote the event and encourage members 

of the community to make care packages. 

Snack Packs could include prepackaged 

snacks, water, soft drinks, chocolate, 

gum, hand lotion and lip balm, but most 

importantly, they also included a note of 

encouragement to the healthcare heroes 

who would receive them. 

Given the social distancing requirements in place, the mall team 
made sure donors could easily drop off their donations without 
needing to leave their cars. The goal was to collect 700 Snack 
Packs for four area medical centers, but by the end of the day, 
event organizers were able to collect more than 1,300. After the 
event, Snack Packs were distributed to employees of West Virginia 
University Medicine Camden Clark Medical Center, Memorial Health 
System and Memorial Health System - Belpre Campus.

organizers were able  
     to collect more than  
               1,300 snack packs

AS THE  
WORLD FACES

News Coverage
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https://www.wtap.com/content/news/Local-Businesses-Collecting-Snacks-for-Healthcare-Providers-569323401.html


LOOKING AFTER  

OUR GUESTS  

AND THE 

COMMUNITY:   

SOUTHERN 

PARK MALL

strong communities come together to 

look after each other. As the world faces 

the coronavirus pandemic, more than ever, 

Southern Park Mall in Boardman, Ohio, is 

embracing its role as a community partner 

by finding unique ways to transform its 

space for social good.

In March, Southern Park Mall General 

Manager Brian Gabbert reached out to his 

connections in the community to offer the 

town center and his team’s assistance in 

any way possible. That outreach resulted 

in various initiatives that seek to make 

people’s days a little bit brighter during 

this challenging time. 

A few ways that Southern Park Mall is 

showing its support include: 

Donation of Pottery Kits  

to Local Nursing Facilities –  

Southern Park Mall partnered with local 

business owner and tenant The Art Café 

to donate 80 pottery painting kits to local 

nursing homes and rehabilitation facilities. 

This creative hands-on activity brought 

some happiness to residents during a time 

when public health restrictions prevent 

them from welcoming visitors. 

Providing Drive-Thru Lunches to First 

Responders and Healthcare Providers  

On March 31 and April 2, Southern 

Park Mall partnered with tenant Chili’s 

to provide free ‘to go’ meals to first 

responders and healthcare providers to 

show the community’s gratitude for the 

The Southern Park Mall team is looking forward to welcoming guests back 
to the town center once it is safe to do so. In the mean time, they and the 
Boardman area are proving that community is stronger than adversity.

incredible sacrifices these local heroes are 

making for others. A ‘drive thru’ area set up 

in the parking lot allowed for contactless 

pick-up. 

Salvation Army Donation Site  

Southern Park Mall is also serving as a 

donation site for the Salvation Army, 

collecting much needed nonperishable food 

items, bottled water, laundry soap, toilet 

paper and toiletries. Donations are accepted 

daily and can be dropped off while 

following safe social distancing guidelines.

Blood Drive  

According to the Red Cross, when the 

COVID-19 pandemic began to spread 

in the United States, blood drive 

cancellations quickly resulted in more than 

85,000 fewer blood donations, leading to 

a nationwide blood shortage. On April 21, 

Southern Park Mall will hold a blood drive 

to replenish blood bank supplies. With a 

week to go before the drive, all time slots 

have already been filled! 

making people’s days  
           a little bit brighter

IN TIMES OF 
UNCERTAINTY,
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UNITING  

WITH LOCAL 

FOOD BANK 

TO DISTRIBUTE 

FOOD TO 

THOUSANDS OF 

FAMILIES:   

SUNLAND 

PARK MALL

COVID-19 pandemic continues to  

impact communities, local businesses  

and organizations have stepped up to 

meet the needs of vulnerable residents. 

Beginning April 10, Sunland Park Mall 

in El Paso, Texas, partnered with the El 

Pasoans Fighting Hunger Food Bank 

to become a drive-thru Mega Pantry 

Distribution site. For three weeks, each 

Monday and Friday from 10 a.m. to 2 p.m., 

El Paso residents and families in need 

could come to the town center to pick up 

an emergency food box.  

The addition of this new distribution 

location at Sunland Park Mall helped 

El Pasoans Fighting Hunger expand its 

services, particularly for families living 

on the west side of El Paso. On Friday, 

April 24 alone, Sunland Park Mall, the El 

Pasoans Fighting Hunger Food Bank and 

members of the Army National Guard 

helped distribute more than 2,000 boxes 

of food to 1,600 cars. 

The drive-thru style of the distribution 

site allowed El Pasoans Fighting Hunger 

to continue their vital mission while 

protecting the health and safety of both 

their volunteers and El Paso residents. 

Since beginning this method in March, 

the food bank has provided more than 

60,000 emergency food boxes to 

community members. 

In the midst of crisis, Sunland Park Mall strives to find valuable 
ways to support community members. Through uniting with local 
organizations, such as the El Pasoans Fighting Hunger Food Bank, the 
town center continues to solidify its role as a community partner and 
advocate for all El Paso residents. 

more than 60,000 
 emergency food boxes 
     have been distributed 
      to community members

AS THE
CURRENT

News Coverage 

More Coverage

More Coverage
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https://elpasoheraldpost.com/sunland-park-mall-el-pasoans-fighting-hunger-partner-for-mega-pantry-distribution-site-at-mall/
https://elpasoheraldpost.com/sunland-park-mall-el-pasoans-fighting-hunger-partner-for-mega-pantry-distribution-site-at-mall/
https://www.ktsm.com/news/sunland-park-mall-partners-with-epfh-to-distribute-emergency-food-boxes/


LENDING  

A HELPING HAND  

DURING 

COVID-19 

PANDEMIC:   

PEARLRIDGE 

CENTER

in need, to providing easier access to fresh 

produce, to lending a section of the parking 

lot to the nearby hospital – the Pearlridge 

Center team in Aiea, Hawaii, has quickly 

activated several initiatives over the past 

few weeks to help out their local community 

during the COVID-19 pandemic: 

Meals for the Homeless:  

Pearlridge Center’s Local Management 

team launched a grassroots effort to help 

feed those in need at a time when many 

organizations who care for the homeless 

were shut down due to a lack of funding. 

The Pearlridge team prepared and donated 

more than 350 individual sack lunches 

packed with peanut butter and jelly 

sandwiches, fresh fruits and bottled water 

to The Institute for Human Services (IHS) 

for distribution. Pearlridge will continue to 

prepare and package meals on a weekly 

basis for the IHS to distribute to the 

homeless community. The center is also 

looking into purchasing additional food 

supplies to help replenish IHS’ food pantry. 

Farm-to-Car Market:  

Pearlridge Center partners with Aloha Farm 

Lovers to regularly organize and operate 

the Pearlridge Farmers Market. During the 

pandemic, the format was reconfigured so 

guests could safely drive through and pick 

up their pre-ordered produce. The farm-to-

car FarmLovers Express market launched on 

April 18 and will continue its curbside pickup 

offering every Saturday morning. The 

center is also partnering with a non-profit 

organization called, “Help is on The Way,” to 

deliver produce from the market directly to 

kūpuna (elderly) homes.

FROM PREPARING  
MEALS FOR THOSE

During the pandemic, Washington Prime Group’s town centers have been 
creatively offering solutions and lending a helping hand to all different 
kinds of organizations – Pearlridge Center is the perfect example. No ask 
is too big and no task is too small for our Goodwill Ambassadors who 
strive to support our communities, especially in times of need.

Pali Momi Respiratory Clinic:  

At the very beginning of the pandemic, Pali 

Momi Medical Center, a tenant at Pearlridge 

Center, reached out to the management 

team asking about the possibility of using 

their parking lot as a site for their respiratory 

clinic, for community members experiencing 

what might be COVID-19 symptoms.  

 

 

The Pearlridge Center team quickly agreed 

and swiftly prepared their parking lot for the 

hospital’s testing equipment and medical 

staff. The two teams worked together to 

plan out the best and safest traffic pattern 

for patients and the testing site has been 

running efficiently since April 11.

more than 350 
       individual sack lunches

News Coverage

More Coverage
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https://www.khon2.com/coronavirus/pearlridge-center-prepares-and-donates-hundreds-of-meals-to-those-in-need/
https://www.facebook.com/Pearlridge/posts/3113037012040741


HOSTING  

A PARADE 

TO CONNECT 

TEACHERS  

AND  

STUDENTS 

SEPARATED 

BY SCHOOL 

CLOSURES:  

CHAUTAUQUA 

MALL 

closed shopping centers, schools, restaurants 

and many other businesses across the 

country in order flatten the curve of viral 

transmission. Under the governor’s orders, 

schools in New York state closed their doors 

starting on March 18. School was still being 

held virtually, but nothing could replace the 

bond built between the teachers and their 

students – and by April, both parties greatly 

missed seeing each other every day.

To brighten everyone’s spirits in the local 

community, Chautauqua Mall in Lakewood, 

New York, partnered with the local 

Southwestern Central School District to 

host a parade that would allow teachers and 

students to see each other face to face again 

while practicing social distancing.  

The morning of April 8, teachers and staff 

from the Southwestern Central School 

District lined up around the perimeter of the 

Chautauqua Mall. The teachers made “We 

Miss You” signs and some brought along 

their families and pets to the parade. Parents 

and students from the local school district 

were able to drive around the mall, wave to 

their beloved teachers from their cars, talk to 

them out the window, and show off the signs 

they made. Attendees showed their school 

spirit by wearing their school colors and 

holding signs that read “Trojan Tough.”  

THE COVID-19  
PANDEMIC HAS 

With school out of session for almost a month, this parade gave 
students and teachers a brief chance to safely see each other from a 
distance – bringing many smiles, and some tears, to everyone’s faces. 
Even while closed to the public, Chautauqua Mall continues to be a hub 
for the community, allowing residents to (safely) come together and 
show their love and support for one another during this difficult and 
unprecedented time. 

some brought along  
       their families and  
             pets to the parade

News Coverage

More Coverage
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https://www.post-journal.com/news/page-one/2020/04/losing-that-connection/
https://www.post-journal.com/news/latest-news/2020/04/gallery-southwestern-central-school-hosts-parade-for-students/


STEPPING 

UP AS 

COMMUNITY HUB  

DURING COVID-19 

PANDEMIC:  

JEFFERSON 

VALLEY MALL

at the local mall are a traditional springtime 

activity for many families across the country. 

However, in the wake of COVID-19 and the 

subsequent closure of public gathering 

spaces, many Easter traditions looked a little 

different this year. Jefferson Valley Mall in 

Yorktown Heights, New York, stepped up 

to ensure that families in their community 

could still make the holiday special while 

maintaining safe social distance.

On April 11, the Jefferson Valley Mall Local 

Management team partnered with the 

Yorktown Lion’s Club to put on an Easter 

Car Parade in the town center’s parking 

lot. With more than 100 cars participating, 

families enjoyed being able to spend time 

together and make new memories during 

the Easter weekend.

Many families decorated their cars to fit one 

of the following categories: Easter, spring, 

first responders and patriotic. The most 

elaborately decorated cars were entered 

to win a $50 gift card to a local restaurant, 

donated by the Lion’s Club. As the cars 

processed through the parade, they were 

greeted by costumed characters, classic 

cars, a fire engine, local businesses and 

tenants and, of course, the Easter Bunny!

The parade was a wonderful way to bring 

the community and families together for 

the holiday – all while keeping a safe social 

distance between them.

Additionally, Jefferson Valley Mall has 

teamed up with the Yorktown Chamber 

VISITS WITH THE  
EASTER BUNNY

Although the Jefferson Valley Mall’s interior spaces may be closed to 
the public, these are just two examples of how Washington Prime Group 
properties are adapting with these changing times and continuing to 
serve as a cherished community partner during times of uncertainty.

of Commerce to provide free sandwiches 

to first responders on the front lines 

responding to the COVID-19 pandemic. On 

Free Food Fridays for First Responders, 

these brave men and women can help 

themselves to grab-and-go lunch bags 

from the famous Put Some Meat on Your 

Bones food truck. 

ensuring that families in 
  their community can still  
    make the holiday special
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HONORING 
LATE  
OFFICER 
DURING  
HERO’S 
PROCESSIONAL:  
BRUNSWICK 
SQUARE MALL

has impacted communities in a multitude 

of ways, including the health of local 

residents, and thousands of families across 

the nation have experienced the difficulty 

and pain of losing a loved one. In the midst 

of these dark times, these moments have 

also created opportunities for communities 

to come together in support and to lean on 

one another.

On April 12, Easter Sunday, more than 400 

cars, including over 300 first responders, 

gathered in the parking lot at Brunswick 

Square Mall in East Brunswick, New Jersey, 

to honor the life of the late Officer Nelson 

Perdomo. Officer Perdomo, a 19-year 

veteran correctional police officer, spent 

his career at the East Jersey State Prison 

before passing away on April 9 following 

complications brought on by COVID-19.

Fellow officers, colleagues, and friends came 

together to celebrate him through a hero’s 

processional beginning at Brunswick Square 

Mall and traveling past Officer Perdomo’s 

home. Many cars, motorcycles, and trucks 

that took part flew police unity flags, 

American flags, and the flag of El Salvador 

to pay tribute to Officer Perdomo as they 

made their way through the processional. 

This memorial service, organized by the 

New Jersey Police Benevolent Association, 

offered a way for East Brunswick residents 

to honor a local hero and express support to 

his family in a safe and meaningful way.

THE CURRENT  
COVID-19 PANDEMIC

As we continue to navigate this new normal, Washington Prime Group 
looks to find different ways to utilize its properties for the good of the 
community. Through offering space for local residents to come together, 
Washington Prime Group properties serve as a constant unifying presence 
during a time that can feel uncertain.

to honor the  
     life of the late Officer  
              Nelson Perdomo

News Coverage
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https://www.tapinto.net/towns/east-brunswick/sections/police-and-fire/articles/a-hero-falls-to-covid-19-first-responders-honor-officer-nelson-perdomo


JOINING 

WILLIAMSON 

COUNTY  

CHILD 

ADVOCACY 

CENTER  

FOR GO  

BLUE CAMPAIGN:   

WOLF RANCH 

TOWN CENTER

has resulted in the closure of daycares, 

schools, and parks, and communities 

across the nation have experienced these 

effects in a multitude of ways. Striving 

to be a steady source of support during 

this time, Washington Prime Group town 

centers continue to identify ways to 

partner with local organizations and aid 

impacted families.

During April, which marks Child Abuse 

Awareness & Prevention Month, Wolf 

Ranch Town Center in Georgetown, Texas, 

partnered with the Williamson County 

Child Advocacy Center in support of the 

Go Blue awareness campaign.

Wolf Ranch placed several seven-foot-tall 

blue ribbons and approximately 1,000 

blue pinwheels around the town center as 

a way to visually take part in the national 

campaign and honor the Advocacy 

Center’s mission.

Go Blue is a nationwide campaign that 

aims to raise awareness of the dangers 

of child abuse, and since 1989, the blue 

ribbon has served as a call-to-action 

to communities to stand against this 

devastating threat. Additionally, the 

pinwheel is the national symbol for child 

abuse awareness and prevention, and it 

represents hope, health and happiness.

THE CURRENT  
COVID-19 PANDEMIC 

Through partnering with the Williamson County Child Advocacy 
Center, Wolf Ranch Town Center continues its central role as a goodwill 
ambassador. The town center demonstrates its ongoing commitment to 
supporting its guests and advocating for the Georgetown community.

The Go Blue campaign takes on new 

importance this year. While safe spaces for 

victims, such as schools, are now closed, 

these children are at risk of danger more 

than ever. In fact, prior to the expiration of 

Texas’s stay-at-home orders on April 30, the 

Advocacy Center witnessed an increase in 

child abuse cases.

In addition to taking part in the Go Blue 

campaign, Wolf Ranch Town Center also 

donated GoGo squeeZ snacks to the 

Advocacy Center. Snacks are often given 

to victims as their families go through the 

Advocacy Center’s processing procedures 

to not only provide nourishment, but also to 

help calm their nerves.

the Go Blue campaign takes 
on new importance this year
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BRINGING 

MUCH-NEEDED 

MEALS TO 

SENIORS DURING 

CORONAVIRUS 

PANDEMIC:   

SOUTHGATE 

MALL 

neighbors and businesses across the  

country are coming together to support each 

other. Southgate Mall in Missoula, Montana, is 

showing its commitment to the community 

through its partnership with the Community 

Organization Active in Disaster (COAD) 

group. The group is made up of businesses, 

nonprofits and individuals who have been 

working together in the face of COVID-19 to 

coordinate community assistance during  

this trying time. 

As part of its partnership, Southgate Mall 

has been participating in the Food Security 

group, which has focused on responding to 

the growing number of Missoula residents in 

need of food assistance during the pandemic. 

Southgate Mall was able to offer up its space 

as a packing facility, loading as many as eight 

pallets of emergency nutritional kits in just 

one day. This was a tremendous cost savings 

for the organization, as the kits are typically 

shipped from Atlanta and can cost up to 

$600 for delivery. 

The kits assembled at Southgate Mall will 

be distributed by Missoula Aging Services, 

an aging and disability resource center 

that provides a number of programs and 

resources for Missoula seniors. These 

programs range from Medicare education 

and caregiver support to their popular 

Meals on Wheels program. During a typical 

week, Missoula Aging Services delivers 

approximately 1,600 meals to seniors in 

Missoula county. COVID-19 has placed a 

tremendous strain on these seniors and the 

organization has upped their food deliveries 

to around 3,700 meals a week. 

IN THIS  
DIFFICULT TIME

Participating in these types of community-led programs is more important 
than ever as cities across the country mobilize to respond to the growing 
pandemic. We are proud of all of our town centers as we continue to serve 
as Goodwill Ambassadors for our communities – whether it be packing 
pallets of food, donating our time, or simply being a friendly neighbor 
during an uncertain time. 

the organization  
   has upped their food  
       deliveries to around  
          3,700 meals a week
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SUPPORTING 

LOCAL  

MEALS ON 

WHEELS 

PROGRAM 

DURING 

CORONAVIRUS 

CRISIS:   

INDIAN 

MOUND  

MALL 

in their homes to avoid the chance of 

contracting COVID-19 find themselves 

relying more than ever on their treasured 

pets for companionship. At the same time, 

those pets have basic needs that may be 

difficult for their owners to meet right now. 

 

In April, Indian Mound Mall aimed to address 

this by partnering with the Licking County 

Aging Program (LCAP) and their Meals 

on Wheels program to collect pet food 

donations for seniors in need. 

Through these donations, LCAP is able 

to provide a vital service to animal-loving 

seniors who are in a higher risk population 

for contracting COVID-19, and therefore are 

unable to leave their homes at this time. 

LCAP and Meals on Wheels are providing 

these seniors with free pet food and hot, 

nutritious meals so that no one goes hungry 

during the pandemic. 

In just four days, Indian Mound Mall was 

able to collect over 300 bags of dog and 

cat food, toys, treats and cash donations for 

pet supplies to support both Licking County 

seniors and their lovable, furry companions. 

The pet food drive caught the attention of 

Central Ohio media and was featured on 

local NBC station, WCMH. 

The team at Indian Mound Mall was excited 

to be able to pitch in to help LCAP and 

Meals on Wheels during this challenging 

time. They also wanted to show their 

appreciation for all the LCAP team does, so 

the Indian Mound Mall Local Management 

MANY SENIORS  
WHO ARE SHELTERING

From serving as a temporary shelter for flood evacuees to partnering 
with local organizations like LCAP, Indian Mound Mall remains committed 
to serving as a community resource in times of need. As Goodwill 
Ambassadors, we are proud to serve as true partners for all of the 
communities we serve. 

team sent nearly 100 goody bags to the 

Meals on Wheels team. The bags were filled 

with a water bottle and delicious treats from 

two Indian Mound Mall tenants, JV Market 

Place and Weathervane Popcorn. 

to support both Licking  
   County seniors and their  
     lovable, furry companions

News Coverage

More Coverage
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https://www.nbc4i.com/community/health/coronavirus/in-this-together/licking-co-seniors-in-need-of-food-for-their-pets/
https://investor.washingtonprime.com/investor-relations/news-and-views/esg-at-wpg/esg-at-wpg-details/2020/Providing-Flood-Evacuees-a-Safe-Dry-and-Socially-Distanced-Shelter-Indian-Mound-Mall/default.aspx


PROVIDING 

ESSENTIALS  

TO 

COMMUNITY 

ORGANIZATIONS:   

ASHLAND 

TOWN 

CENTER

pandemic stretches on, some of our 

neighbors and community organizations 

are in more need than ever. Several 

Ashland, Kentucky, nonprofits found 

themselves stretched thin in the wake of 

COVID-19, so Ashland Town Center rose to 

the occasion to host three supply drives 

benefitting local charitable organizations.  

For more than a month, Ashland Town 

Center has had donation drop-off points 

set up for personal protective equipment 

(PPE) to be donated to King’s Daughters 

Medical Center, pet supplies to be donated 

to the Ashland Animal Rescue Fund, 

and cleaning supplies to be donated 

to the Salvation Army. Each of these 

organizations is playing a vitally important 

role in the community and relies heavily 

on these types of valuable donations from 

generous residents. 

The local newspaper, the Daily 

Independent, helped get the word out 

about the supply drives at Ashland 

Town Center and published an article to 

encourage donations. 

Overall, the donation drive has been a 

great success and the Ashland Town 

Center team is overwhelmed by the 

generosity of its neighbors. One day, the 

team checked the donation bin to find it 

completely full, including a 50-pound bag 

of dog food to be donated to the Ashland 

Animal Rescue Fund. 

AS THE  
GLOBAL HEALTH

From protective face masks to pet food, every donation to each of the 
three organizations makes a tremendous difference in their ability to serve 
the Ashland community. 

playing a vitally important  
           role in the community
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SHOWCASING 

GRATITUDE  

AND  

KINDNESS 

DURING 

UNCERTAIN 

TIMES:   

CLAY 

TERRACE

coronavirus pandemic, Carmel,  

Indiana launched #CarmelCares, a 

city-wide initiative to help residents 

remain connected despite the 

limitations posed by the COVID-19 

physical distancing guidelines. 

Through their strong partnership 

with the city, the Local Management 

team at Clay Terrace came up 

with the unique idea to contribute 

to #CarmelCares by turning the 

property’s parking lot into a public art 

space. With “Chalk the Lot,” the Clay 

Terrace team invited individuals and 

organizations in the community to 

decorate a parking space from April 

20 to May 1.  

Nearly 100 people decorated parking 

spots, giving thanks to first responders 

and medical professionals, showing 

appreciation for teachers and essential 

employees, congratulating graduating 

students and sharing messages of 

kindness. To maintain social distancing, 

the Clay Terrace team assigned 

parking spots and time slots to each 

person in advance.

 

The Carmel community was 

overwhelmingly supportive of this 

event and local partners, including the 

Carmel Police Department and Visit 

Hamilton County Tourism, promoted 

“Chalk the Lot” on their own social 

media channels. Sponsors of the event 

included Engledow Group, Capitol 

IN THE  
FACE OF THE 

By creatively reimagining a parking lot into a public art space, Clay Terrace has 
served as a beacon of positivity for its community during this difficult time.

Construction Services, Metronet, and DC 

Construction Services. The Clay Terrace 

management team even participated in 

the fun and decorated spaces of their 

own. After the “Chalk the Lot” event, the 

artwork remained in the parking lot so the 

community could drive through and admire 

all of the decorated spaces.

nearly 100 people  
    decorated parking spots
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CONTINUING 

ITS ROLE  

AS  

COMMUNITY 

PARTNER:   

WESTMINSTER 

MALL

vary for reopening businesses closed 

because of the coronavirus pandemic, 

Washington Prime Group town centers 

continue to use this time to partner with 

cities and local organizations to help 

impacted communities. Westminster Mall 

in Westminster, California, is embracing its 

role as a community advocate by offering 

its space for a diverse range of needs during 

the current health crisis. 

Local Blood Drives

In April, Westminster Mall partnered with 

the Red Cross for two successful blood 

drives in the parking lot of the town center. 

In these uncertain times, healthy donors are 

encouraged to donate blood to help the Red 

Cross meet the immediate needs of patients 

nationwide. Westminster Mall understands 

the undeniable impact that donating 

blood has on community health, while also 

continuing to place the safety of its guests 

first during this time.

Both blood drives included a check-in 

station, where donors were pre-screened 

and had their temperatures taken. 

Additionally, there were six-foot markers 

placed throughout the donation stations, 

directional signage, and separate exits and 

entrances to help donors navigate the space 

safely. More than 90 people donated blood 

during the two blood drives, and another is 

scheduled for May 26.

On-Site K9 Training

While Westminster Mall remains closed to 

the public, the town center is partnering 

with the Westminster Police Department to 

conduct weekly K9 trainings. Westminster 

Mall is proud to support the WPD in 

AS TIMELINES  
ACROSS THE U.S.

Along with many other Washington Prime Group town centers around the country, 
Westminster Mall is committed to serving as a catalyst for social good in its local 
community. The safety and well-being of guests remain the town center’s central 
mission. By utilizing its space in innovative ways, Westminster Mall can continue 
this mission, while also elevating the valuable roles of other local organizations.

their efforts to keep the Westminster 

community safe and will allow the WPD to 

conduct additional necessary trainings and 

preparations at the town center as needed.

Drive-Thru COVID-19 Testing

On April 6, Westminster Mall began serving 

as a new location for drive-thru COVID-19 

testing. The town center is partnering with 

actor Sean Penn’s nonprofit, Community 

Organized Relief Effort (CORE), and Dr. 

Matthew Abinante to offer two different 

types of tests – nasal and antibody – 

Monday through Saturday. 

 

CORE, which began in 2010, strives to 

build safer, healthier communities through 

mobilizing healthcare workers, emergency 

workers, and government officials to 

take action in unprecedented situations. 

Dr. Abinante is a Doctor of Osteopathic 

Medicine at the local direct primary care 

provider, Elevated Health. Since the testing 

began, the site at Westminster Mall has 

provided more than 6,000 tests.

embracing its role as a  
      community advocate

News Coverage
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https://www.ocregister.com/2020/04/06/private-coronavirus-testing-sites-draw-crowds-in-malibu-and-westminster/amp/


STEPPING  

UP TO  

SUPPORT 

COMMUNITY 

NON-PROFITS 

DURING 

COVID-19 

PANDEMIC:   

CHAUTAUQUA 

MALL

New York, recently partnered with the 

Salvation Army and the Chautauqua 

County Humane Society to host a 

supply drive to bring much-needed 

items to the community.

The Salvation Army of Jamestown is 

the largest food pantry in Chautauqua 

County. Following the closures 

of schools and businesses due to 

COVID-19, the organization served 

300 more households than usual in 

the month of March. The donations 

collected from generous members of 

the Chautauqua community will help 

the Salvation Army of Jamestown 

continue to serve these neighbors 

in need of a helping hand during the 

pandemic and beyond. 

The Chautauqua County Humane 

Society (CCHS) is also feeling the strain 

of the pandemic as they provide food 

and shelter to the homeless pets in 

their care. In a typical year, the CCHS 

adopts out around 1,200 animals and 

the pet food donations collected 

through the Chautauqua Mall’s supply 

drive will make a tremendous difference 

in the organization’s ability to care for 

these pets until they can be adopted. 

The Chautauqua Mall team was met 

with an overwhelming response to the 

supply drive and was able to donate a 

substantial amount of non-perishable 

food, household essentials and pet 

supplies to both the Salvation Army 

and the CCHS. 

THE CHAUTAUQUA  
MALL IN LAKEWOOD, 

These types of initiatives, like the supply drive at the Chautauqua Mall, are 
becoming even more essential than ever as local nonprofits step up to help 
support community members in need during the coronavirus pandemic. 
Washington Prime Group and our properties are proud to support these types 
of grassroots initiatives in all of the communities we serve. 

The Salvation Army  
  of Jamestown served 300  
    more households than usual  
      in the month of March
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HOSTING  

A FOOD DRIVE 

DONATION  

TO BENEFIT  

LOCAL 

ORGANIZATIONS:   

MARKLAND 

MALL

of reopening, our town centers remain 

committed to their mission of driving 

social good and meeting the needs of their 

communities. One example is Markland 

Mall in Kokomo, Indiana, which hosted a 

food drive and donation event in April 

benefitting Kokomo Rescue Mission and 

the Salvation Army. Even during below 

30-degree weather and an off-season 

snowfall, volunteers and donors stepped up 

to aid Kokomo locals in need.

Kokomo residents were able to drop off 

nonperishable food items at a safe, outdoor 

drop-off area at the town center. During 

the food drive event, guests donated 

200 meals’ worth of nonperishable items. 

This event is only one of multiple food 

and supply drive donations that occurred 

through April and May. 

The Kokomo Rescue Mission is a local 

organization that has been serving 

vulnerable populations in North Central 

Indiana since 1953. Since 1865, the Salvation 

Army has served communities in need 

around the globe and assists approximately 

23 million Americans annually.  Both the 

Kokomo Rescue Mission and the Salvation 

Army offer a community food pantry and 

soup kitchen. Due to the current health 

crisis, these organizations have also begun 

offering weekly grocery bag pick-ups.

AS MANY STATES  
BEGIN THE PROCESS 

During the current health crisis, Markland Mall and Washington Prime 
Group’s other town centers are serving as central points for communities 
to come together and make a positive impact. We hope that residents in 
Kokomo and throughout the nation continue to view our town centers as 
symbols for social good every day of the year.

even during below 
   30-degree weather and
     an off-season snowfall, 
       volunteers and donors 
         stepped up to aid 
            Kokomo locals in need.
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HOSTING  

A DRIVE-THRU 

FOOD  

DRIVE:   

THE OUTLET 

COLLECTION: 

SEATTLE

during the COVID-19 pandemic, The Outlet 

Collection | Seattle in Washington hosted 

a Drive-Thru Food Drive to support The 

Auburn Food Bank. The local community 

was invited to drop off non-perishable food 

items in the parking lot on April 18. The 

Outlet Collection team members and food 

bank volunteers directed traffic, accepted 

monetary donations and unloaded items 

from donors’ trunks so no one had to get 

out of their cars. Through the event, the 

team collected an estimated 4,000 pounds 

of food and $4,000 in donations. 

During the week leading up to the food 

drive, The Outlet Collection | Seattle hosted 

a Chalk the Lot event, so everyone who 

came to drop off food could admire the 

artwork of the more than 20 families and 

tenants who participated. By coordinating 

both events together, The Outlet Collection 

team was able to spread joy and share 

messages of gratitude with those who came 

out to donate food and participate in their 

own act of kindness

TO HELP PROVIDE FOOD 
FOR THOSE IN NEED

Through events like the food drive and Chalk the Lot, we are able 
to see the generosity of our neighbors in action. Washington 
Prime Group is proud that our town centers across the country are 
serving as forces for good in their local communities.

everyone who came 
  to drop off food could 
   admire the artwork of the 
     more than 20 families and 
         tenants who participated
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SERVING AS  

A SITE  

FOR MASK 

DISTRIBUTION 

AND  

LOCAL FOOD 

PICKUP:   

JEFFERSON 

VALLEY MALL 

simple steps, such as keeping at least a 

6-foot distance from others and wearing a 

mask, can help make a big impact. That’s 

why, on May 15, Jefferson Valley Mall in 

Yorktown Heights, New York hosted a 

community mask distribution in partnership 

with County Executive George Latimer, Town 

Supervisor Matt Slater, and Hanes . This mask 

distribution furthered a current county-

wide initiative to provide local residents in 

Westchester County with free, washable 

masks donated by Hanes, and the event was 

carefully set up so that those picking up a 

mask could do so at a safe distance from 

others. During the event, Legislator Vedat 

Gashi and other Yorktown officials joined 

Latimer and Slater to distribute more than 

3,000 masks.

In addition to serving as a mask distribution 

site, Jefferson Valley Mall is also continuing 

as a community partner by becoming a new 

home location for Feeding Westchester. 

Since 1988, Feeding Westchester, a member 

of Feeding America, has strived to end 

hunger in Westchester County through 

efficiently sourcing and distributing food to 

families in need . 

Through this new partnership, local families 

have been able to access quality food 

options and resources at a convenient, 

nearby location. During the first week of May, 

Jefferson Valley Mall, Feeding Westchester, 

and local volunteers delivered food to more 

than 300 families, including children, adults, 

and senior community members.

DURING THE ONGOING 
HEALTH CRISIS, 

Jefferson Valley Mall and all of Washington Prime Group’s town centers 
are proud to find innovative ways to utilize our spaces to help strengthen 
communities during this difficult time. Now and always, we believe in the 
importance of maintaining connections with residents, as well as local officials 
and organizations and furthering our role as a community partner.

local volunteers 
   delivered food to  
     more than 300 families

News Coverage 

Feeding Westchester
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HOSTING 

GOODWILL 

INITIATIVES 

BENEFITTING 

LOCAL 

COMMUNITY:   

MELBOURNE 

SQUARE MALL 

continues, Washington Prime Group and 

our properties have remained committed 

to meeting the needs of our communities 

in innovative ways. Melbourne Square Mall 

in Melbourne, Florida, has supported its 

local community through several different 

initiatives, both while it was closed to the 

public and once it reopened.

On April 29, Melbourne Square Mall 

hosted the town center’s first blood drive 

in partnership with OneBlood, a local 

blood donation center in the Southeast 

Florida area. Twenty donors participated 

in the blood drive, which surpassed the 

average donation of 10 per drive during 

the COVID-19 pandemic. During the event, 

local restaurants, including BJ’s Brewhouse, 

Red Robin and Red Ginger donated gift 

cards to all blood donors, and Chick-Fil-A 

provided sandwiches. 

Additionally, Melbourne Square Mall 

hosted Thankful Thursday in partnership 

with Chick-fil-A on May 1. The town center 

delivered lunches to both the first and 

second shifts at the Melbourne Police 

Department as a way to honor local 

first responders. Melbourne Square Mall 

provided a total of 80 meals to those who 

selflessly protect our communities. 

AS THE CURRENT 
HEALTH CRISIS 

Washington Prime Group and our properties, including Melbourne Square Mall, are 
proud to celebrate and support our local communities and connect with residents 
during difficult times. We believe in continuously finding new ways to utilize our 
spaces for social good and serving residents to make a positive impact. 

The following week, in celebration of 

National Nurses Day on May 6, Melbourne 

Square Mall partnered with Chick-fil-A once 

again to honor all nurses and medical staff 

at Holmes Regional Hospital. Each day of 

the week, Melbourne Square Mall provided 

250 meals for healthcare workers working 

tirelessly on the front lines. Once the town 

center reopened on May 8, Melbourne 

Square Mall offered free lunch for medical 

staff, first responders, and teachers 

each afternoon as way to honor their 

commitment to the community.

provided 250 meals for 
  healthcare workers working 
     tirelessly on the front lines.
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SUPPORTING  

A LOCAL 

BUSINESS  

AND  

SURPRISING 

DESERVING  

2020 GRADS   

ANDERSON 

MALL 

the need to limit our interactions as a 

result of the coronavirus pandemic has had 

tremendous impacts on the entire world, 

and two groups of people who have been 

particularly affected are small business 

owners and the graduating class of 2020. 

When Anderson Mall in Anderson, South 

Carolina, reopened on April 24, Washington 

Prime Group and the property’s Local 

Management team were able to find a 

creative way to connect members of the 

Anderson community and bring a little bit of 

joy to a challenging time.

Anderson Mall reopened on April 24 

after being temporarily closed due to the 

state’s stay-at-home orders. The Local 

Management team planned a safe and 

celebratory reopening, complete with live 

art, snacks, support for partner United Way, 

and more than 400 free meals for first 

responders. All of this was accomplished 

with careful attention to social distancing 

and rigorous cleaning.   

While Anderson Mall’s tenants were 

excited to welcome back guests, the WPG 

team (including CEO Lou Conforti, who 

was there to support the team at the 

reopening) noticed that Casa Star, a small 

business in the mall, had more than half of 

its stock invested in formalwear for proms 

that had all unfortunately been cancelled. 

Together, Lou and the Local Management 

team decided to support the business and 

partnered with the owner of Casa Star, 

Abdel Sannoun, to gift six suits to local 

graduating seniors. 

THERE’S NO 
DOUBT THAT

This is just one example of the more than 500 initiatives Washington Prime 
Group’s local management teams have completed with local organizations in the 
face of COVID-19. More than ever, we continue to embrace our role as community 
goodwill ambassadors and mobilize to meet the needs of our neighbors.

Through her strong relationships in the 

community, Anderson Mall General Manager 

Chunsta Miller was able to connect with 

Justus Cox, a member of the Call Me Mister 

Program. Call Me Mister recruits African-

American young men to become elementary 

school teachers and role models. Justus 

then partnered with Krishaun Adams, a 

teacher and coach at the TL Hanna school, 

to identify six seniors who had made 

great strides this year. The six young men 

each selected a brand new suit to wear to 

graduation and in the future.     

“We are more than goods and services,” said 

Miller.  “I think what we did for these young 

men was life changing. It truly was a joy to 

see the smiles on the young men’s faces.”

 a creative way to  
   connect members of  
     the Anderson community  
       and bring a little bit of joy
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PARTNERING 

WITH LOCAL 

MEALS ON 

WHEELS 

PROGRAM  

TO HELP 

ANIMAL-LOVING 

SENIORS:   

THE 

ARBORETUM  

in Austin, Texas, partnered with Meals on 

Wheels of Central Texas to host a three-

day supply drive to collect pet food and 

essentials for senior citizens in need. 

The local Meals on Wheels PALS (Pets 

Assisting the Lives of Seniors) Program 

assists animal-loving seniors and their 

beloved furry friends by providing free dog 

and cat food on a monthly basis. Through 

the donations secured through the supply 

drive at The Arboretum, Meals on Wheels 

was able to continue providing a vital 

service to these seniors who are in a higher 

risk population for contracting COVID-19, 

and were therefore unable to leave their 

homes during the pandemic.

The supply drive gained significant 

momentum in the community and resulted 

in coverage on three television stations 

(local ABC, CBS and Telemundo partners), 

as well as in a local newspaper. By the end 

of the three-day supply drive, community 

members had donated over 400 pet 

supply items. 

IN LATE MAY, 
THE ARBORETUM 

The Arboretum, like all of our Washington Prime Group properties across  
the country, is proud to serve as a Goodwill Ambassador in its community. 
We remain committed to supporting our local communities and continuing to 
utilize our properties for social good throughout the pandemic and beyond.

community members  
        donated over 400  
                 pet supply items
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CELEBRATING 

REOPENING 

WITH FREE 

DRIVE-IN 

CONCERT:   

DAYTON  

MALL 

Dayton Mall celebrated its reopening 

with the “Better Days Ahead” concert, 

presented in partnership with Strictly 

Gospel Ministries. The outdoor concert 

offered a safe way to mark the reopening 

of the town center, as well as to provide 

an uplifting and encouraging event for the 

Dayton community in the midst of hardship 

due to the COVID-19 pandemic. 

The concert featured three local acts – the 

Salem Quartet, Imagine That and Southern 

Aires – who each donated their time. Even 

though the weather forecast didn’t fully 

cooperate, with intermittent rain showers 

moving through the area all day, the stage 

was fully covered and guests listened to 

the music inside their cars – even with the 

windows rolled up – through an FM signal. 

Guests listening to the gospel groups in 

their cars also enjoyed takeout food from 

a wide variety of Dayton Mall restaurants. 

One of those, Chick-fil-A, hand-delivered 

meals to guests’ cars and recorded one of 

their best sales days to date. 

In all, nearly 300 people attended the 

concert throughout the day, and the 

event’s reach extended far beyond the 

Dayton Mall parking lot. The Dayton Mall 

Non-Profit Co-Op also collected various 

items for local nonprofits. Hundreds of 

people donated non-perishable food, 

essential items and pet food to ensure that 

Dayton-area nonprofits can continue to 

serve their communities throughout the 

COVID-19 pandemic. 

ON 
MAY 16

The concert served as a reminder that even in times of uncertainty, Dayton Mall 
continues to serve as a community hub. There are, indeed, brighter days ahead. 

Hundreds of people  
    donated non-perishable  
             food, essential items  
                             and pet food
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HOSTING A 

SOCIALLY 

DISTANCED 

GRADUATION 

CEREMONY:   

LINCOLNWOOD 

TOWN CENTER  

friends and family or participate in school 

traditions due to social distancing measures, 

many high school graduates in the class of 

2020 were left wondering how they would 

commemorate this important milestone. 

Lincolnwood Town Center, just north of 

Chicago, helped make graduation special 

for the 2020 graduates of Hanna Sacks 

Bais Yaakov High School. By utilizing the 

town center parking lot for the graduation 

ceremony, the graduates were able to 

participate in a sentimental event and enjoy 

a well-deserved sense of accomplishment 

and excitement for their new paths ahead. 

Families and graduates alike were incredibly 

thankful to the Lincolnwood Town Center 

team for the opportunity to use the outdoor 

space. Some even remarked that the 

parking lot ceremony was much more fun 

than a “regular” graduation. 

UNABLE TO 
CELEBRATE WITH 

Helping to create memorable moments and extending support to 
our communities is at the center of our mission at Washington Prime 
Group. We are proud to continue serving our neighbors and utilizing 
our properties across the country for social good. 

 the graduates 
   were able to enjoy a 
     well-deserved sense 
       of accomplishment 
         and excitement for 
            their new paths ahead. 
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SUPPORTING 

OCALA 

COMMUNITY 

DURING EMS 

WEEK:   

PADDOCK  

MALL 

properties believe that an essential part of 

our role as goodwill ambassadors across 

the nation is to join with local businesses 

and organizations to make connections and 

deliver what each individual community 

needs. Paddock Mall in Ocala, Florida, 

exemplified these impactful partnerships 

through its recent social good initiatives.

EMS Week is celebrated each year during 

the week of May 17 – 23 to honor and 

celebrate EMS practitioners and the vital 

work they do. As healthcare workers 

continue to be on the front lines of the 

COVID-19 crisis, Paddock Mall worked with 

local organizations to offer support and 

demonstrate the town center’s appreciation 

for these dedicated first responders.

On May 21, Paddock Mall partnered with 

Chick-fil-A and AdventHealth Ocala, a 

local hospital, to provide meals to first 

responders. Paddock Mall General Manger 

Ashley Wheeler-Gerds and Chick-fil-A 

Owner/Operator Debbie Machtel assisted 

on-site to serve those who are committed to 

protecting our community. 

Later that week, Paddock Mall teamed 

up with AdventHealth Ocala to distribute 

1,000 masks and bottles of hand sanitizer 

to community members and tenants to help 

combat the spread of COVID-19. The event, 

which was free to community members, was 

hosted in Center Court at the town center. 

WASHINGTON PRIME 
GROUP AND OUR

Washington Prime Group and our properties understand that 
it is our responsibility to create positive, impactful experiences. 
By uniting with organizations, especially during difficult times, 
Washington Prime Group and our properties can help lift those in 
need and support residents in meaningful ways.

 to serve those 
   who are committed 
       to protecting 
           our community
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HOSTING A 

BLOOD DRIVE 

AND DRIVE-

IN CHURCH 

SERVICES:   

ROLLING  

OAKS MALL 

a blood drive, to organizing food drives, to 

providing space for drive-in church services, 

the Rolling Oaks Mall team in San Antonio, 

Texas, has organized several events over 

the past few weeks to support their local 

community during the COVID-19 pandemic: 

Blood Drive 

At a time when blood supplies are running 

low, Rolling Oaks Mall partnered with the 

San Antonio Blood & Tissue Center to host a 

blood drive on May 18.   The one-day blood 

drive attracted over 60 donors. The town 

center also partnered with Chick-fil-A to 

give a free meal to every donor as a token 

of appreciation. Another blood drive is 

scheduled for June 13.

Local Fundraisers for Food Bank

Rolling Oaks also partnered with Chick-fil-A 

to raise money for the Randolph Area Food 

Bank. Over $400 was collected via the drive-

thru to help the food bank purchase food for 

those in need during the pandemic.

Drive-In Easter Service

Reflections of Christ Kingdom (ROCK), a 

tenant of Rolling Oaks Mall, was struggling to 

find a way to hold its Easter Sunday service 

because mass gatherings were prohibited 

due to COVID-19, so it approached the town 

center management team for help. Together, 

they organized a drive-in church service in 

the parking lot where all parishioners could 

safely worship inside their cars and remain 

socially distant from others. As a way to do 

some good, ROCK also asked parishioners 

to bring canned food items. All of the food 

collected was donated to the local San 

Antonio Food Bank. 

FROM 
HOSTING 

During a time when people are asked to distance themselves from others, 
Rolling Oaks Mall worked with local organizations to safely bring the community 
together, show support and provide opportunities to give back to those in need. 

Drive-In Church Services

Building off of the success of the drive-in 

church services with ROCK, another local 

church approached Rolling Oaks Mall 

about hosting a drive-in service for them. 

All Nations Church – SA held a Sunday 

evening drive-in service in a similar fashion 

at Rolling Oaks Mall on May 17, which drew 

in over 100 vehicles. Since it was so well 

received, All Nations Church – SA is looking 

to host additional drive-in services during 

the month of June.

organized several 
   events over the past 
       few weeks to support 
           their local community
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TOYS FOR  

TOTS COLLECTS 

GIFTS FOR 

CHILDREN LESS 

FORTUNATE:   

LINCOLNWOOD 

TOWN CENTER

is more important now than ever during 

such unprecedented times. The Christmas 

spirit meter was off the charts at 

Lincolnwood Town Center in Lincolnwood, 

Illinois on Wednesday, December 9. The 

Local Management team, led by General 

Manager Peter Abraham, and Marketing 

Director Elizabeth Bobak, partnered with 

the Marine Corps Toys for Tots for an 

innovative “reverse parade.”  

The Lincolnwood Police and Fire 

Departments kicked off the parade with 

Lincolnwood Mayor Barry Bass, WPNA 

103.1 FM, and of course, Santa. Over 30 

volunteers from the local grammar and 

middle school districts, as well as first 

responders, came out to support the  

charity event.

A special appearance was made by the 

Grinch (played by General Manager Peter 

Abraham), who tried to make a quick 

getaway with some donations! Fortunately, 

the Lincolnwood Police were there to 

apprehend him, featured on USA Today! 

Over 100 cars participated in the reverse 

parade, collecting 150 unwrapped toys for 

children who otherwise may not have had 

a gift to open this Christmas. As a token of 

gratitude for their kindness and generosity, 

the Local Management team gifted each 

vehicle with a stocking full of surprises and 

treats donated by over 30 local businesses. 

 

GIVING THE JOY  
OF CHRISTMAS 

The Marine Corps Toys for Tots program began in 1947. Presently, the program 
distributes an average of 18 million toys to 7 million less fortunate children 
annually. To learn more about the Marine Corps Toys for Tots program or to 
make an online donation, please visit www.toysfortots.org.

“This is what the season is about -- bringing 

joy to those who need it most. The kindness 

and generosity from the community was 

really overwhelming and heartwarming.  

We were simply coming together as one to 

spread joy and laughter during this crazy 

year!” said Elizabeth Bobak. 

This is what the season  
    is about — bringing joy to   
         those who need it most

News Coverage

WPG GOODWILL INITIATIVES 75

http://www.toysfortots.org.
https://www.usatoday.com/videos/news/have-you-seen/2020/12/09/grinch-tries-steal-christmas-presents-charity-event/3865574001/


DRIVE-IN 

CONCERT  

RAISES FUNDS 

FOR  

STRUGGLING 

LOCAL MUSIC 

VENUE: 

THE MALL AT 

JOHNSON CITY 

has negatively affected various businesses 

but the events industry has certainly been 

one of those hurt the most. 

In Johnson City, Tennessee, The Down Home, 

one of the region’s longest-running music 

venues and a staple of the community since 

1976, was hit hard when they were forced to 

temporarily close their doors due to state 

and federal mandates to slow the spread 

of COVID-19. Unable to host live music 

since March, the Mall at Johnson City Local 

Management team and Visit Johnson City 

(the local convention and visitors bureau) 

hosted two drive-in concerts to fundraise for 

The Down Home. 

Over 100 vehicles, many former regulars 

of The Down Home, gathered in the Mall at 

Johnson City’s parking lot for the first of the 

socially distant, drive-in concerts. Despite 

significantly cooler temps, another 50 cars 

rolled in for the second concert to show their 

support for the beloved venue and its owner 

Ed Snodderly. 

The Steel Drivers, a bluegrass band based 

in Nashville, provided the live music, while 

the Tennessee Hills Distillery provided 

cocktails and beer for guests to enjoy. Guests 

interested in dinner options were directed 

to the town center’s food hall to where they 

could choose from various options. 

THE COVID-19  
PANDEMIC 

“If the Down Home has to remain closed through the winter and the spring, 
the Mall at Johnson City will be here to offer our space for future fundraising 
concerts. We will do whatever we can to help make sure the Downhome has a 
future,” said Marketing Director Sheila Reed

We will do whatever we 
    can to help make sure the 
         Downhome has a future
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CARING & 

SHARING 

PROGRAM 

RAISES $17,000 

IN GIFTS FOR 

MORE THAN 300 

CHILDREN: 

IRVING  

MALL 

The Irving Schools Foundation’s annual 

Caring & Sharing Program, until Irving Mall 

stepped in. 

Irving Mall’s Marketing Director, Sofie 

Tsegaye, explains, “This event would have 

been cancelled for 2020 due to challenges 

that COVID-19 presented, if Irving Mall had 

not stepped in as a community partner. We 

were thrilled to have the opportunity to 

reinvent the fundraiser in a drive-thru format 

to prolong its survival.”

Local Management, with the support of 

35 volunteers, opened the parking lot to 

allow for drive-thru donation drop offs 

and utilized vacant spaces in the property 

to organize and sort presents and goodie 

bags. Holiday cheer was spread throughout 

the event by a local group, P3 Band, from 

Plymouth Park United Methodist Church, 

while guests were treated to sugar cookies 

made by the local Irving ISD High Schools 

Culinary Departments and hot family-style 

meals from local restaurant, On the Border. 

Several local businesses supported the 

event through sponsorship opportunities, 

including, Toyota of Irving, Alpha Graphics, 

Agape Connect, Nothing Bundt Cakes, 

Healthcare Management Systems, Freeman 

Auto Group, Federal Home Loan Bank, and 

Randolph-Brooks Federal Credit Union. 

COVID-19 NEARLY 
SABOTAGED 

The Irving Schools Foundation’s mission is to provide financial resources to 
maximize educational opportunities for teachers and students in Irving ISD by 
funding innovative programs, scholarships, and activities that enhance creativity, 
leadership, and academic success. To learn more about their programs, visit 
irvingschoolsfoundation.org

Over $17,000 worth of gifts were donated, 

making Christmas possible for more than 

300 children. Crystal Scanio, President 

and CEO The Irving Schools Foundation, 

expressed gratitude to the property team, 

“We can’t say thank you enough to our 

incredible partners for helping ensure this 

event would not only happen, but be one of 

the best yet.” Thanks to the great success 

of the drive-thru format, The Irving Schools 

Foundation and Local Management will 

continue to partner for years to come. 

Over $17,000 worth of  
  gifts were donated, making  
    Christmas possible for  
       more than 300 children
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VERY  

MERRY  

MOVIES  

SPREADS 

CHRISTMAS 

SPIRIT: 

WATERFORD 

LAKES

looked a little different in 2020, but 

that didn’t stop Waterford Lakes from 

spreading the Christmas spirit in Orlando, 

Florida. 

Waterford Lakes created a socially distant, 

outdoor cinema experience, Very Merry 

Movies. The center’s Marketing Director, 

Erica Gutierrez explains. “Waterford Lakes 

Town Center is fortunate enough to be a 

large outdoor center. This afforded us the 

opportunity to pivot our events in a way 

that makes them safe for all attending. 

Being outside, we were able to spread 

people out accordingly to maintain social 

distancing since we are not confined to a 

small indoor space.”

Guests were asked to wear masks and 

socially distance between families as 

they placed their blankets on the lawn. 

Local Management offered guests 

complimentary bottled water and 

pre-packaged bags of popcorn while 

encouraging them to shop the center’s 

restaurant tenants for dinner to enjoy 

during the movie. 

The evening started with a special guest, 

Buddy the Elf, who entertained over 100 

guests before a very fitting showing of the 

movie “Elf.” Once the movie began, Buddy 

moved to an area where families could 

take safe and socially distant photos while 

he stood in an oversized ornament.  

THE HOLIDAY  
SEASON MAY HAVE

Advent Health, Waterford’s KidX Club sponsor, provided branded stockings with 
candy cane necklaces and postcards to Santa. Faith Assembly of God, a local 
church, sponsored this specific event with additional giveaways, while Florida 
Blue distributed hand sanitizer bottles and stress balls.

This afforded us the  
  opportunity to pivot our  
   events in a way that makes  
      them safe for all attending. 
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COMMUNITY 

BANS 

TOGETHER IN 

SEARCH FOR 

EIGHT-YEAR-

OLD BOY’S 

STEM CELL 

MATCH: 

WESTSHORE 

PLAZA

is an African proverb many parents know 

well. For Jakobe “Kobe” Washington and 

his family, this proverb rang true, as they 

found themselves at WestShore Plaza 

thanking strangers from the community 

who stopped by the town center during a 

touchless, drive-in, cheek-swabbing event, 

in hopes they may be Kobe’s stem cell 

match. 

Last August, Kobe was diagnosed with 

T-cell lymphoblastic leukemia. He’s been 

receiving treatment from Children’s 

Hospital in St. Petersburg, Florida ever 

since, but doctors have reported the 

chemotherapy isn’t working. Kobe’s 

life now depends on a blood stem cell 

transplant from bone marrow. 

There are currently over 20 million people 

in the Be the Match Registry and not a 

single ideal match for Kobe. According to 

Be the Match, ancestry plays a big part in 

stem cell transplants for patients like Kobe, 

who is Black. Because genetic markers 

used in matching are inherited, donors are 

most likely to match someone who shares 

the same ethnic background. African 

Americans only make up 4% of those in 

the registry. This causes a huge disparity 

where the likelihood of Black patients 

finding a match are 23%, compared to 77% 

of White patients. 

Amongst the 1,259 applicants at the drive-

in event hoping to be Kobe’s match, were 

members of the Local Management team 

at WestShore Plaza.

“IT TAKES 
A VILLAGE,”

As of the publication of this post, Kobe is still in search of a donor. Interested in 
seeing if you could be a match for Kobe? Individuals who text “KOBE” to 61474 
can have a cheek swab testing kit mailed to their home.  

Read more about Kobe’s fight here. To learn more about T-cell lymphoblastic 

leukemia, check out Be the Match.

Ancestry plays a big part   
      in stem cell transplants 
            for patients like Kobe

WPG GOODWILL INITIATIVES 83

https://www.abcactionnews.com/news/region-hillsborough/florida-boy-battling-cancer-in-need-of-blood-stem-cell-donor
https://bethematch.org/patients-and-families/about-transplant/blood-cancers-and-diseases-treated-by-transplant/acute-lymphoblastic-leukemia--all-/


COMMUNITY 

HONORS 

MARTIN 

LUTHER KING 

JR.’S LEGACY 

WITH ART 

MURALS: 

ANDERSON 

MALL

at Anderson Mall, in Anderson, South 

Carolina, recently partnered with the 

Anderson City Council to honor the life 

and legacy of Dr. Martin Luther King, Jr. 

by hosting the Mayor’s Annual MLK Day 

Breakfast. Due to COVID-19, this year’s 

breakfast went virtual and was live-

streamed to Anderson Mall’s  

center court. 

Following the virtual event, Anderson 

City Council members participated in 

a ribbon-cutting ceremony of a vibrant 

mural located just outside Anderson 

Mall’s main entrance. The mural, painted 

by local artist and creative lead for the 

project, Patro Pero Ulmer, depicts two 

rainbow hands embracing in a message 

of community and love. 

The art installation expanded into the 

parking lot with 28 spaces sponsored 

by community partners, each with their 

own unique message and design. Patro 

worked individually with sponsors on 

the designs for each respective space. 

Thanks to the art department from 

Westside High School of Anderson 

School District Five, Patro was able to 

enlist the help of local art students and 

their art teacher, Seth Sheving.  

THE LOCAL 
MANAGEMENT TEAM 

At the time of the event, four of the 

spaces were completed. One parking 

space was dedicated to Dr. Martin Luther 

King, Jr. inspired by King’s own words, 

“Let us live in peace and love in a beloved 

community.” Seth Scheving and fellow local 

artist Joey Withinarts, partnered on the 

design and spent most of the day painting it 

prior to the big reveal. 

“Let us live in 
       peace and love in a 
             beloved community.”

Anderson Mall’s General Manager, Chunsta Miller, shared, “These murals 
represent togetherness, community, and love from Anderson Mall. This is a great 
way to use the ‘Power of Art’ to electrify the city together.”

– Dr. Martin Luther King Jr.
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WPG 

WELCOMES 

YOUNGEST 

TENANTS 

IN HISTORY 

OF THE 

PORTFOLIO: 

SOUTHGATE 

MALL

in small packages. The Local 

Management team at Southgate Mall 

in Missoula, Montana, recently secured 

a specialty leasing agreement with 

two young and savvy entrepreneurs, 

nine-year-old Illeana and seven-year-

old Ellemae. The girls are the youngest 

tenants on record to join Washington 

Prime Group’s portfolio of town centers. 

Ileana and Ellamae started 

homeschooling because of COVID-19. 

One of their projects was to start a 

small business so they could learn skills 

about entrepreneurship, money and 

independence. They decided to start a 

vending machine business. Pooling their 

savings together, the girls, with the help 

of their father Matt, purchased two, used, 

full-sized vending machines from The 

University of Montana. 

After purchasing the machines, the 

girls posted an ad on Facebook 

looking for businesses that would be 

interested in hosting their machines. 

The post got so much attention that 

they ultimately purchased four more 

vending machines to meet the demand. 

The Local Management team knew they 

needed Illeana and Ellemae as tenants at 

Southgate Mall. The team helped show 

them the ropes of the business and we 

can’t wait to see what they do next.

BIG THINGS 
REALLY DO COME 

Southgate Mall is now home to two of 

Illeana and Ellemae’s machines, fully 

stocked with healthy snack options like 

peanuts and energy bars. They’ve learned 

that being a business owner is tough work. 

Ileana and Ellemae visit the town center, 

as well as their other vending machines, 

biweekly to service the machines, restocking 

them with product, loading them with 

change, and testing to ensure the machines 

are in full, working order. 

     We can’t wait to see 
              what they do next.

The girls plan to use their profits to expand their business, while also setting 
some funds aside for a family vacation. 
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THE RACE  

GOES ON 

FOR LOCAL 

CUB SCOUTS’ 

PINEWOOD 

DERBY : 

PORT 

CHARLOTTE 

TOWN CENTER

that dates back to 1953, over 40 
Cub Scouts throughout the region 
gathered at Port Charlotte Town 
Center in Port Charlotte, Florida for 
the Pinewood Derby. 

The derby, which is usually held in 
local church fellowship halls, was 
forced to relocate their event due to 
COVID-19, and the Southwest Florida 
Council of Cub Scouts reached out 
to Port Charlotte Town Center to ask 
for help. The Local Management team 
was happy to support, offering up a 
new, elevated activation area in the 
food court fondly called “On Deck.” 
This area offered an unobstructed (and 
socially distanced) view for friends, 
family members, and guests. 

The Pinewood Derby has been 
helping boys and their fathers or 
guardians spend quality time together 
since it was instituted by a “pack” in 
Manhattan Beach, California 68 years 
ago. In the weeks leading up to the 
derby, each Cub Scout is provided with 
a kit from the Boy Scouts of America. 
Each kit contains a block of wood, 
four plastic wheels, and four nails for 
axles. The young men, with the help 
of a parent or guardian, assemble and 
design their cars. The cars and the 
creativity have remained the same 
over the years, but the derby itself 
has gone high tech with an electronic 
display finish line and a digital video 
board which shows statistics for each 
car’s race performance. 

TAKING PART IN  
A TRADITION 

Port Charlotte Town Center’s Sunny Days Ice Cream provided sweet treats 
to all derby participants no matter how they placed in the race. “We are so 
pleased to have been able to help our local Cub Scouts keep the Pinewood 
Derby tradition alive this year despite these unprecedent times. We are honored 
to be a gathering place within our community especially for events such as 
the Pinewood Derby.” says Barbara Roche, General Manager of Port Charlotte 
Town Center. Thanks to the success of the event, guests can expect to see the 
Pinewood Derby at Port Charlotte Town Center again next year. 

 The cars and  
     the creativity have  
         remained the same  
           over the years, but  
               the derby itself has  
                        gone high tech
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Thanks to the success of the event, 

Cottonwood Mall gained a new 

tenant. FIFABQ decided to open their 

headquarters at the town center. The 

storefront will act as centralized location 

for community resources, offering garden 

workshops and classes, while also housing 

their new retail space which will provide the 

non-profit with a new source of revenue to 

continue their mission.  

This year’s event  
     distributed over 10,000 
                     packets of seeds!  

To learn more about the 2021 Seed Share and Food Is Free, click here. 

DISTRIBUTING 

10,000  

PACKETS OF 

SEEDS WITH 

SEED SHARE 

EVENT: 

COTTONWOOD 

MALL

Cottonwood Mall in Albuquerque, New 

Mexico. The Local Management team 

welcomed the arrival of longer, warmer 

days with the 2021 Seed Share event in 

partnership with local nonprofit Food 

Is Free Albuquerque (FIFABQ). The 

Seed Share is a two-day event with 

Cottonwood Mall being one of nine 

pick-up locations throughout the city of 

Albuquerque. 

The event was an opportunity to connect 

with neighbors, share packets of seeds 

and garden starters ready for planting, 

and help strengthen local food security. 

In order to keep everyone safe and 

socially distanced, the Seed Share was 

hosted as a convenient drive-thru. 

Seeds were distributed for free to 

community members who lined up in 

their vehicles before the event even 

began. Participants had the choice 

between three different seed “packs” on 

the menu: the beginners pack of “easy” 

seeds which are quick to germinate and 

don’t require a lot of fussing; the remedy 

pack, which improves the soil by raising 

the level of organic matter; and finally, 

the pollinator pack which provides a 

source of food pollen for pollinators 

which helps these animals stay in the 

area for continued food production. This 

year’s event distributed over 10,000 

packets of seeds!  

SPRING HAS  
SPRUNG AT, 
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events and tenant partnerships for 2021,” 

says Kelly Bohart, General Manager of The 

Arboretum. 

The Local Management team continues 

to collaborate with LCCT leadership on 

activations in which they can partner to 

raise awareness, funds, and resources with 

the goal of helping to wipe out illiteracy 

for good in their community of Austin, 

Texas. This past Valentine’s Day, guests were 

encouraged to donate books when picking 

up to-go, craft packages from Bestie Bash. 

The book drive collected over 100 books for 

Book Spring, a leading non-profit in Central 

Texas, focused exclusively on building 

home libraries to encourage families to read 

together at home. 

The ability to read  
   is a fundamental keystone  
                     in our life skillset. 

The Arboretum will partner with Barnes & Noble and local non-profits in the 
coming months for its summer reading challenge. 

DRIVING SALE 

OF 34,000 

BOOKS TO 

HELP IMPROVE 

LITERACY IN 

CENTRAL TEXAS: 

THE 

ARBORETUM

is on a mission to improve literacy rates 

in their community. The state of Texas 

has the fourth lowest literacy rate, with 

an estimated 122,000 adults struggling 

or being unable to read in Central Texas 

alone. These heartbreaking statistics 

disproportionately affect those in 

poverty and minority communities. 

The Local Management team at The 

Arboretum partnered with The Literacy 

Coalition of Central Texas (LCCT) to 

combat illiteracy in their community 

head-on. For a dedicated period of 

time, The Arboretum pledged $0.50 

for every book sold, up to $5,000, at 

the town center’s Barnes & Noble. The 

Local Management team’s goal was to 

drive the sale of 10,000 books, which 

they ultimately exceeded by 340%, with 

34,000 books sold. At the end of the 

campaign, The Arboretum team and 

their campaign sponsors delivered a 

$5,000 check to LCCT, who will use the 

donation to embed high-quality, proven 

programming in the business, education 

and workforce sectors outside of the K-12 

system to end the intergenerational cycle 

of poverty and illiteracy. 

“The ability to read is a fundamental 

keystone in our life skillset. It permeates 

every aspect of our lives and is a 

predictor of an individual’s ability to 

thrive. We here at The Arboretum want 

to make an impact in our community 

and are seeking ways to incorporate 

reading at all levels into our activations, 

THE ARBORETUM IN 
AUSTIN, TEXAS  
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PPE GIVEAWAY 

FOR LOCAL 

TEACHERS 

AND SMALL 

BUSINESSES: 

COTTONWOOD 

MALL

school districts open their doors for 
in person-learning, some students, 
teachers and school administrators 
are in need of additional personal 
protective equipment (PPE) supplies. 

Cottonwood Mall in Albuquerque, 
New Mexico collaborated with the 
City of Albuquerque and Albuquerque 
Public Schools to support a group 
of professionals that have been 
essential to the community during 
these unprecedented times. The 
Local Management team partnered 
with Albuquerque Fire and Rescue, 
the City of Albuquerque, Sam’s Club 
and DreamBIG to acquire donations 
of hand sanitizer, masks, gloves and 
disinfectant wipes. Thanks to these 
strategic partnerships, Cottonwood 
Mall successfully distributed 300 
individually wrapped bags of PPE to 
local teachers. 

Mayor of the city of Albuquerque, 
Tim Keller, attended the PPE pick-up 
event, joining the Local Management 
team in stuffing and handing out bags 
to teachers, as well as delivering PPE 
boxes to some of Cottonwood Mall’s 
newest tenants. 

“We are incredibly grateful for 
the opportunity to express our 
appreciation and support for teachers 
within our community and to assist 
schools with the resources necessary 
to safely get back to in-person 
learning,” said Debra Sherman, General 
Manager of Cottonwood Mall.

AS MORE 
AND MORE

Due to the success of this event, the Local Management team at Cottonwood 
Mall identified additional needs within their community. As a result, a subsequent 
PPE drive-thru event was held for local small businesses in partnership with 
District 5 City Council and Albuquerque Fire Rescue. 

Cottonwood Mall 
  successfully distributed 300 
      individually wrapped bags
            of PPE to local teachers.
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“Let us live in 
       peace and love in a 
             beloved community.”

The month of March was first proclaimed Red Cross Month in 1943 by President 
Franklin D. Roosevelt to raise awareness of the organization and its humanitarian 
mission. Funds raised throughout Red Cross Month and on Giving Day provide 
hope and urgent relief like food, shelter and other essentials for families who need 
it most. An average of 90 cents of every dollar the American Red Cross spends is 
invested in delivering care and comfort to those in need. For more information on 
the American Red Cross, Red Cross Month and Giving Day, click here. 

HONORING 

AMERICAN 

RED CROSS 

GIVING DAY 

WITH BLOOD 

DRIVE AND 

FUNDRAISER: 

SCOTTSDALE 

QUARTER

a 78-year-old tradition, a section of 

Scottsdale Quarter in Scottsdale, Arizona 

was illuminated in vibrant red lights to 

show the town center’s support of the 

American Red Cross and their mission 

in the community. To boost awareness, 

an American Red Cross emergency 

response vehicle, an ambulance, was 

prominently displayed in a prominent 

area of the town center called The Quad. 

On March 24, American Red Cross 

Giving Day, the Local Management team 

hosted a blood drive and partnered 

with their tenant, Kendra Scott, to host 

a fundraising event. During the event, a 

percentage of each sale at Kendra Scott 

was donated to the American Red Cross. 

“We are thrilled to have formed such a 

strong partnership with the Red Cross, 

an organization that continues to stand 

for help and hope during the most 

challenging of times. Together, we’ve 

saved over 1,000 lives and counting and 

have committed to several more drives 

this year,” said Richard Hunt, General 

Manager of Scottsdale Quarter. 

IN HONOR OF 
RED CROSS MONTH, 
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Caroline Walker’s Collective Voices project 

was born from a larger idea, developed 

by The Austin Parks and Recreation 

Department’s Museums and Cultural 

Programs, called ArtsResponders, which 

commissioned seven artists to train in 

Social Practice, and to organize and 

engage the community in an artistic 

response to COVID-19. 

“We’re incredibly excited for the opportunity 

to work with Caroline Walker to host 

Collective Voices. The installation sends a 

powerful message of resiliency and strength, 

at a time when our community needs it 

most. The response from our guests has 

been overwhelming and we look forward to 

continuing to partner with local artists on 

future installations,” said Kelly Bohart, Area 

General Manager.  

The response 
     from our guests has  
           been overwhelming.

To learn more about the artist, Caroline Walker, check out her website here. For 
more information on the Collective Voices project and ArtResponders, click here. 

TOWN  

CENTERS 

HOST ART 

INSTALLATIONS 

IN CREATIVE 

COMMUNITY 

RESPONSE TO 

COPING WITH 

COVID-19: 

THE 

ARBORETUM, 

GATEWAY 

CENTER,  

THE SHOPS AT 

ARBOR WALK

selected the Austin Trilogy properties, 

Gateway Center, The Arboretum, and 

the Shops at Arbor Walk, as sites for 

her interactive, outdoor, art installation, 

Collective Voices. 

For the project, community members 

were invited to contribute messages about 

something they are grateful for that helped 

them get through the COVID-19 pandemic. 

Caroline began collecting the public’s 

responses from November of 2020 to 

January of this year, a time when much of 

the country was still shut down and people’s 

lifestyles had been significantly altered. She 

then combined the submissions consisting 

of drawings, writings and voice recordings, 

into six digital mosaics.

 

According to the Collective Voices project, 

“six digitally crafted mosaics [are] displayed 

on heart-shaped structures that trigger an 

augmented reality experience that plays the 

submitted audio messages in combination 

with digital visual effects. Viewers can get 

the full experience by downloading Walker’s 

app Collective Voices from the Google Play 

or the Apple App Store and visiting any of 

the art installation locations. When viewers 

look at the art installation through the app, 

they’ll hear the community members’ audio 

submissions and see their messages of 

gratitude appearing to float out from the 

art installation into the universe. The art 

installations highlight Austinite’s stories of 

coping strategies and silver linings that they 

have appreciated during this challenging 

time. Among the many themes, the most 

popular ones included connecting with 

nature and spending more time with family.”

 

AUSTIN-BASED 
ARTIST,  
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transform its space for social good. This 

food distribution is one way that Indian 

Mound Mall can show its support for the 

local community during this trying time,” 

said Adam Jenkins, General Manager of 

Indian Mound Mall.

LCJM is a non-profit Christian organization 

serving the needs of inmates at the Licking 

County Justice Center in Newark, Ohio since 

its inception in 1986. The LCJM is led by a 

volunteer board of directors and guided by 

a full-time chaplain, Scott Hayes, who is on 

call 24 hours a day to serve inmates and 

their families with spiritual counseling, crisis 

intervention, release assistance and other 

support. The Local Management team at 

Indian Mound Mall has been working with 

Scott Hayes and his two non-profits for the 

past five years.  

Finding unique  
     ways to transform its  
         space for social good.

Check out more photos from the food drives, here. Learn more about the Licking 
County Jail Ministries, here. For more details on the USDA Farmers to Families 
food box program, click here. 

PARTNERING 

WITH LOCAL 

NON-PROFITS  

TO FEED 

OHIOANS 

THROUGH  

USDA’S FARMERS 

TO FAMILIES 

FOOD BOX 

PROGRAM: 

INDIAN  

MOUND MALL

Indian Mound Mall in Heath, Ohio hosted 

weekly food drives in partnership with 

non-profits Licking County Jail Ministries 

(LCJM) and Vertical 196. 

Each week, LCJM and Vertical 196 drove 

to Columbus to retrieve 200 boxes of 

food to distribute to families in the Indian 

Mound Mall parking lot. The food was 

provided by farmers in Michigan through 

the U.S. Department of Agriculture’s 

Farmers to Families Food Box Program 

which was designed and implemented 

as a temporary emergency relief effort 

in response to severe market disruption 

caused by the pandemic. 

As part of the Coronavirus Food 

Assistance Program and Families First 

Coronavirus Response Act, the USDA 

purchases agricultural products like 

fresh produce, dairy and meat products. 

Distributors then package these products 

into family-sized boxes and transport 

them to food banks, community and 

faith-based organizations (like LCJM 

and Vertical 169), and other non-profits 

serving Americans in need.

Due to community need, the Indian Mound 

Mall Local Management team’s goal is to 

ramp up distribution to 500 boxes weekly 

throughout the remainder of spring with 

the support of LCJM, Vertical 169, and 

dozens of community volunteers. 

“In the midst of an unprecedented health 

situation, more than ever, Indian Mound 

Mall is embracing its role as a community 

partner by finding unique ways to 

THROUGHOUT THE 
MONTH OF APRIL,  
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PAINTING  

THE TOWN 

PURPLE  

WITH RELAY  

FOR LIFE: 

JEFFERSON 

VALLEY MALL

Yorktown Heights, New York recently 
hosted their annual Relay for Life. 
In cooperation with COVID-19 
guidelines, a drive-thru experience 
was implemented. Participants 
drove decorated cars through the 
Jefferson Valley Mall parking lot, which 
was adorned with purple ribbons, 
handmade signs, and lit with luminaria 
to honor lives taken by cancer, those 
who have survived, or in support of 
those still fighting the disease. 

The American Cancer Society’s Relay 
For Life movement is the world’s 
largest peer-to-peer fundraising 
event dedicated to saving lives from 
cancer. For over 35 years, communities 
across the world have come together 
to honor and remember loved ones 
and take action for lifesaving change. 
Funds raised through Relay For 
Life directly support breakthrough 
research, 24/7 support for cancer 
patients, access to screenings, and 
much more. 

Fundraising has become more 
important than ever as the American 
Cancer Society, like many other 
organizations, was forced to shutter 
most fundraising activities and events 
amidst the pandemic. This year, 
participants were able to safely rally 
together in the fight against cancer at 
Jefferson Valley Mall to raise funds and 
show their support.

JEFFERSON  
VALLEY MALL IN

There are many ways to support the American Cancer Society’s Relay 
For Life, from volunteering to becoming a sponsor, or making a donation. 
Learn more about how you can help here.  

to honor lives taken by 
  cancer, those who have    
    survived, or in support of 
       those still fighting the disease
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  Community gardens  
      serve as spaces to  
          foster connections  
              across all age groups

The community garden at The Mall at Fairfield Commons was made possible 
thanks to the sponsorship of Soin Medical Center. A close neighbor of the town 
center, Soin Medical Center has become an integral partner for many special 
events and activations. The joint community garden project is just one example 
of the town center’s commitment to provide a gathering place for the community 
and serving residents to make a positive impact.

COMMUNITY 

GARDEN 

TAKES ROOT: 

THE MALL  

AT 

FAIRFIELD 

COMMONS

Beavercreek, Ohio has partnered 
with Soin Medical Center to launch 
a community garden. Members 
of the Beavercreek Chamber of 
Commerce showed their support 
by hosting an official ribbon cutting 
ceremony to commemorate the 
new addition. 

The Local Management team 
embraced their role as a community 
partner and found a unique way to 
transform the grassy space behind 
the town center for social good. 
Fifteen, 10-by-6-foot plots have 
been created adjacent to the Soin 
Medical Center near Macy’s and 
are available for free to community 
members who register. Each garden 
bed is lined in brightly decorated 
pavers painted by nurses from Soin 
Medical Center. 

Community gardens aren’t a new 
phenomenon, but they are more 
relevant than ever. Community 
gardens, like the one at The Mall 
at Fairfield Commons, not only 
cultivate fruits and vegetables, 
but they serve as spaces to foster 
connections across all age groups, 
and promote both physical and 
emotional well-being. 

THE MALL AT FAIRFIELD 
COMMONS IN
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helping create young  
  leaders and strengthen  
   relationships between peers

Families enjoyed crafts, music, bouncy houses, a rock climbing wall, as well 
as emergency vehicles from the police departments. Local business and 
organizations like Huntington Learning Center, Bach to Rock Music School, 
The Kindness Campaign, Chick-Fil-A, and the Austin School of Fashion Design 
hosted informational booths. 

HOSTING  

YMCA  

HEALTHY  

KIDS DAY: 

WOLF RANCH 

TOWN CENTER

the Georgetown Family YMCA and the 

Georgetown Project, Wolf Ranch Town 

Center in Georgetown, Texas hosted YMCA’s 

annual Healthy Kids Day. The free event was 

hosted in the Ross Dress for Less parking lot 

and highlighted local programs for kids and 

teens in the Georgetown community. The 

event coincided with Global Youth Service 

Day, which gathers young volunteers around 

the world to participate in community 

service, service learning, and various 

serviced-based activities. 

The Georgetown Project’s After School 

Action Program, which helps create young 

leaders and strengthen relationships 

between peers, served as a partner for 

Healthy Kids Day by hosting wellness 

education activities and an informational 

booth. Other partners include the 

Georgetown Project’s NEST Empowerment 

Center, which serves as a safe haven for 

high school students who are homeless, 

at-risk or living in transition, and the City of 

Georgetown Parks and Recreation Youth 

Advisory Board. 

PARTNERING
WITH  
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REMEMBERING 

NATION’S 

HEROES WITH 

NATIONAL  

WAR MEMORIAL 

EXHIBIT: 

WOLF RANCH 

TOWN CENTER

Georgetown, Texas honored those who 

gave their lives serving our country by 

hosting a national exhibit. Remembering 

Our Fallen is a photographic war memorial 

that honors our country’s military fallen 

since The War on Terror, from September 

11, 2001 to the present. 

Unlike brick and mortar memorials, 

Remembering Our Fallen is designed to 

travel and features 32 “Tribute Towers” of 

over 5,000 soldiers’ photos. The exhibit 

also recognizes service men and women 

who died from non-combat training 

accidents or attacks while stationed 

stateside or on overseas bases, as well 

as those who returned from war with the 

invisible wounds of post-traumatic stress 

and succumbed to suicide. 

“We were proud to bring the 

Remembering Our Fallen memorial to 

Georgetown to commemorate the 20th 

anniversary of September 11th,” said 

General Manager Rhonda Pritchard. “The 

memorial provided our community the 

opportunity to honor our country’s fallen 

service members and to educate future 

generations about what occurred on 

that fateful day. Our hearts go out to the 

families of the fallen.”

The exhibit led up to Hometown Heroes, 

an event where the Local Management 

team honored local military veterans, 

active military members, first responders, 

and emergency personnel. Guests enjoyed 

a speaker, Eric Oligshlaeger, president of 

the Cpl. Chad Oligshlaeger Foundation 

for P.T.S.D, a performance by Fort 

WOLF RANCH  
TOWN CENTER IN

Hood’s 1st Cavalry Division Brass Quintet, 

presentations by Junior ROTC students, 

as well as local nonprofit booths. Guests 

were also invited to participate in an 

interactive wall where they could express 

thankfulness for their service member loved 

ones, both past and present. The wall read, 

“My Hero Is…” and guests filled in the blank 

with their personal sentiments.  

Our hearts go out to  
    the families of the fallen

Remembering Our Fallen is just one of the various projects by Patriotic 
Productions, a nonprofit organization whose mission is to honor our military 
service members. Their focus is preserving cherished memories and recording 
stories for future generations of those who died fighting for America. Organizers 
are still asking for help in contacting Gold Star families to include every single 
American who has died since September 11, 2001 in The War on Terror. To add 
your fallen service member to the memorial, view the exhibit’s tour schedule, or 
host the memorial, check out Patriotic Production.
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“As Community Ambassadors of Orange 

County, we strive to give our guests 

opportunities to connect with local experts 

who can help them feel accepted and 

supported when they need it most. We’re 

proud to have partnered with the LOLA 

Foundation in hosting this event and 

helping those living with autism to live a 

life out loud,” said Westminster Mall general 

manager, Melissa Gomes.

striving to break the  
   stigma involved with raising  
         a child with special needs

To get a behind-the-scenes look at the event including interviews with various 
volunteers, check out the Lola Foundation’s video on YouTube. For more 
information on the LOLA Foundation, check out their website. 

PROVIDING 

SUPPORT 

TO ASIAN 

COMMUNITY 

MEMBERS 

AFFECTED BY 

AUTISM: 

WESTMINSTER 

MALL

Westminster, California recently hosted 

their first autism awareness event in 

partnership with local nonprofit, the LOLA 

Foundation. 

The LOLA Foundation, which stands 

for “Live Out Loud with Autism,” assists 

those affected by Autism Spectrum 

Disorder (ASD) and their families in the 

most underserved areas (particularly 

the Vietnamese community) of Orange 

County, California. 

 

According to the founder of the LOLA 

Foundation, Linda Nguyen, a board-

certified behavioral analyst, disabilities 

carry a stronger stigma in certain cultures. 

Nguyen has noticed this first-hand in the 

Asian community. When a family feels 

shame and guilt for having a child with 

special needs, they may be hesitant to 

reach out for support or bring their child 

out into the community for fear of being 

ostracized or judged. LOLA strives to 

break the stigma involved with raising 

a child with special needs as well as 

increase community support for these 

underserved families. 

Children who attended the event received 

free goodie bags, participated in sensory-

friendly games and crafts, while their 

families and caregivers spoke to experts 

and received educational materials. 

WESTMINSTER 
MALL IN  
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Filled with comforting chairs,  
  cushions and various plush  
     toys, parents and children  
        alike can enjoy reading  
           at their leisure

Read more about the Book Nook here. 

OPENING  

BOOK  

NOOK  

2.0: 

SUNLAND 

PARK MALL 

more accessible at Sunland Park Mall. 

Located in El Paso, Texas, the town center 

recently celebrated the grand opening 

of the Book Nook 2.0, with over 100 

bookworms in attendance. Guests enjoyed 

complimentary refreshments, book bags, 

stories, and free books to take home.

The Book Nook is an area where children 

can learn, read, discover and play. Filled 

with comforting chairs, cushions and 

various plush toys, parents and children 

alike can enjoy reading at their leisure, 

creating a space to spend more quality 

time at our town centers. For guests with 

special needs, the Book Nook also serves 

as a quiet area to escape from stimuli that 

can be overwhelming to both children and 

adults.

Coinciding as a space to read at leisure, 

the Book Nook features programming 

to support early childhood literacy. 

Volunteers from the United Way of El Paso 

County will be participating monthly as 

part of the Local Management team’s First 

Fridays programming, where guests can 

enjoy story time, crafts, play, snacks, other 

activities and amenities. 

READING JUST  
BECAME 
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GOING  

TO THE  

DOGS: 

COTTONWOOD 

MALL

dogs last month with weekly, hour-long 

yoga classes called Paws & Reflection 

Doga. The event series launched on the 

first Saturday of May at the Cottonwood 

Mall Dog Park and north “barking lot” 

with vendors and food trucks. Although 

this was a beginner-level yoga class, 

some participants found it challenging 

to keep up with the four-legged guests 

who had an “upper paw” on positions 

like downward dog. Guests practiced 

alongside their canine companions, as well 

as adoptable dogs from New Mexico’s 

largest no-kill animal shelter, Watermelon 

Mountain Ranch, which has a retail and 

adoption center at the town center. 

“Paws & Reflection Doga was a success! 

All of the adoptable dogs found perfect 

homes at this event. We are thrilled about 

our partnership with the Watermelon 

Ranch Animal Rescue to help lost, 

abandoned, and stray animals in the 

Cottonwood community find their FUR-

ever homes,” said Cottonwood Mall’s 

general manager, Debra Sherman.“

Watermelon Mountain Ranch  

encompasses a 10-acre main campus 

facility, two resale stores, offsite adoption 

centers and various humane programs 

serving the community of Cottonwood 

and surrounding areas. The animal rescue 

will continue to host dog adoptions at 

the town center through October during 

Cottonwood Mall’s Second Saturdays 

with the Dogs of Watermelon, which will 

feature various food trucks, fun, and other 

vendors for the whole family to enjoy. 

COTTONWOOD MALL 
WENT TO THE

We’re thrilled to  
   help lost, abandoned,  
     and stray animals  
       in the Cottonwood  
          community find their  
              FUR-ever homes

To learn more or to make a donation, check  
out the Watermelon Mountain Ranch Animal Shelter.
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CELEBRATING 

THE 2021 

SPECIAL 

OLYMPICS 

SUMMER  

GAMES: 

COTTONWOOD 

MALL

as the final leg of the New Mexico Law

Enforcement Torch Run (NMLETR) in 

Albuquerque, New Mexico. NMLETR is a

community-building organization that 

promotes and empowers New Mexico law

enforcement agencies to raise awareness and 

funds year-round for the Special

Olympics. Known as Guardians of the Flame, 

law enforcement members work to build 

inclusive communities and bring hope to 

Special Olympics athletes and their families, 

all while raising funds for the Special Olympics 

locally and globally 

The Torch Run is 12-day relay race where 

hundreds of law enforcement officers carry 

the Flame of Hope torch, covering a total 

of 1,600 miles throughout the state of 

New Mexico. The torch makes its way from 

Farmington to Taos, Las Cruces, and Carlsbad, 

with its final destination in Albuquerque.

On Saturday, June 12, the Local Management 

team at Cottonwood Mall hosted the final leg 

of the state relay run. Representatives from 

each available law enforcement agency met 

to carry the Flame of Hope torch for the 

final three miles of the race to culminate 

efforts to raise awareness and funds for the 

Special Olympics. Guests rallied together at 

the town center to cheer on law enforcement 

as they ran the torch into the event for the 

lighting of the cauldron, a ceremony which 

symbolizes the start of the 2021 Special 

Olympics Summer Games for the state of 

New Mexico. After the ceremony, guests and 

participants celebrated with music, food 

trucks and vendors.

COTTONWOOD MALL WAS 
RECENTLY SELECTED 

Guests rallied together 
  at the town center to cheer 
    on law enforcement as they 
      ran the torch into the event 
        for the lighting of the cauldron

Learn more about the New Mexico Law Enforcement Torch Run (NMLETR)

Learn more about the Special Olympics
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This reimagined program 
     combines the benefits 
       of brisk walking with fun, 
           interactive aspects

Multiple fitness classes were offered throughout the event, provided by Buckeye
Family YMCA, First Light and Indian Mound Mall tenant Apex Fitness. Guests also
enjoyed free health screenings, chair volleyball, Plinko, bingo, prize giveaways
and live music provided by local artist Barefoot McCoy and DJ Nicholas Carter. A
tech expert from the Licking County Library was also present to help guests with
learning how to use their smart devices.

FITNESS  

LOOP  

LAUNCHES  

AT SENIOR 

HEALTH AND 

FITNESS DAY: 

INDIAN  

MOUND MALL 

hosted their first National Senior 

Health and Fitness Day event. The 

Local Management team kicked of the 

event with a ribbon-cutting ceremony, 

commemorated by the City of Heath’s 

Mayor Mark D. Johns, for their new 

walking program, Fitness Loop. 

Fitness Loop puts a new spin on the 

traditional “mall walker” experience by 

reinventing this amenity for guests of all 

ages to enjoy. This reimagined program 

combines the benefits of brisk walking 

with fun, interactive aspects such as 

fitness stations with equipment, circuit 

challenges, mile markers, designated 

pedestrian-friendly pathways and more. 

More than 25 businesses and 

organizations supported the event, 

providing information and answering 

guests’ questions on various health 

and wellness topics including Medicare, 

community programs and health 

insurance. Guest speakers presented the 

latest information on COVID-19, spinal 

compression fractures, arthritis, heart 

health, nutrition and more.

INDIAN MOUND MALL  
IN HEATH, OHIO
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Founded in 1980, The Walk to End 

Alzheimer’s is the world’s largest 

fundraiser for Alzheimer’s care, support 

and research. Over 600 communities 

nationwide hold events like the one at 

Lima Mall in support annually. The events 

are for all ages and abilities to join together 

as a community to fight the disease. Funds 

raised allow the Alzheimer’s Association to 

provide 24/7 care and support and advance 

research toward methods of prevention, 

treatment and, ultimately, a cure.

Funds raised help  
      advance critical care, 
              support and research

Learn more or donate to Walk to End Alzheimer’s or to donate

HOSTING  

THE FOURTH 

ANNUAL  

CAR SHOW  

AND FOOD 

TRUCK  

FESTIVAL 

FOR THE 

WALK TO END 

ALZHEIMER’S: 

LIMA 

MALL

Alzheimer’s Association of Allen County, 

the Loca Management team at Lima Mall 

held their fourth annual car show and food 

truck festival in support of the Walk to End 

Alzheimer’s. Funds raised help advance 

critical care, support and research.

Lima Mall’s parking lot was full of both 

classics and cruisers for guests to admire. 

Guests were invited to enter 50/50 

raffles for various prizes and to enjoy the 

wide range of food trucks that lined the 

town center’s parking lot. Trophies were 

awarded for best in show overall, best 

paint, pre-1949, 1950-59, 1960-1969, 1970-

1979, and post-1980 to present. 

According to organizers of the West 

Central Ohio Lima Walk to End 

Alzheimer’s, the community has been 

incredibly generous and supportive 

to make up for the past year’s lack of 

fundraising opportunities. Community 

support and fundraising is essential in 

the fight against Alzheimer’s, a brain 

disease and the most common cause of 

dementia, a general term for memory 

loss and other cognitive abilities serious 

enough to interfere with daily life. Over 

six million Americans currently live with 

Alzheimer’s, with nearly two-thirds of 

cases being women. Between 2000 and 

2019, deaths from Alzheimer’s increased 

145%, making the disease deadlier than 

breast and prostate cancers combined, 

and the sixth-leading cause of death in the 

United States. The death rate increased 

16% during the COVID-19 pandemic. 

COTTONWOOD MALL 
WENT TO THE
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“The safety and  
    well-being of our  
        guests remain the  
            central mission of  
                Boynton Beach Mall”

Participants were invited to enter various giveaways and received take-
home packets, reusable bags and other free goodies in addition to vital 
information about storm safety and preparation.

HOSTING  

ANNUAL 

HURRICANE 

EXPO: 

BOYNTON 

BEACH 

MALL

underway as of June 1 and will continue 

through the month of November. To 

help the community prepare, the Local 

Management team at Boynton Beach 

Mall in Boynton Beach, Florida hosted its 

annual Hurricane Expo as a resource for 

guests to collect valuable information on 

hurricane safety and preparation. Local 

businesses participated in the event and 

spoke with guests about services that may 

be needed after a storm hits and what to 

do if damage occurs to their property. 

After the event was canceled in 2020, the 

town center was pleased to revive the 

annual expo. “The safety and well-being 

of our guests remain the central mission 

of Boynton Beach Mall. We’re honored 

as Goodwill Ambassadors to provide 

resources and support to the Boynton 

Beach community in preparing for and 

reacting to disasters, whether it be a 

pandemic, a hurricane, or whatever comes 

at us,” said Boynton Beach Mall general 

manager Edward Boylan. 

Local organizations like United States 

Coast Guard, The Salvation Army, City of 

Boynton Beach, and the Boynton Beach 

Police Department were present along 

with various local businesses including 

Storm Tight Windows, Get Dry Inc., 

SERVPRO, and BrightView Landscaping.

HURRICANE SEASON  
IS OFFICIALLY
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 honoring moms  
         in all they do for  
                      their children

Learn more about the Ronald McDonald House Charities of Central Ohio.

CELEBRATING 

MOTHERHOOD 

WITH 

OHIOHEALTH’S 

MOMMY  

MILE: 

POLARIS 

FASHION 

PLACE

at Polaris Fashion Place in Columbus, Ohio 

hosted their annual MommyMile (5K run 

and one-mile walk) sponsored by Ohio-

Health. This year’s event capped partic-

ipation due to COVID-19 protocols, but 

the race ran on after being cancelled and 

going virtual in 2020. 

The MommyMile event was created to cel-

ebrate the gift of motherhood and honor 

moms in all they do for their children. The 

event featured three main components 

(recognize, celebrate and thank) as a way 

to display to all mothers just how cher-

ished they are.

These three components were put into 

action through red carpet photos, a Mom-

myMile shop sendoff, and complimentary 

food and drinks as participating moms 

finished their race. In addition, all moms 

received a MommyMile finisher’s medal, an 

event shirt, coupon for a free Papa John’s 

papadia, one free swim lesson at Aqua-

Tots and various Macy’s discounts.

Proceeds from the OhioHealth Mommy 

Mile benefit the Ronald McDonald House 

Charities RMHC of Central Ohio. The reality 

of having a child sick and in the hospital 

can be incredibly overwhelming to parents 

and siblings. What the Ronald McDonald 

House is able to provide these families is a 

bit of stability in the midst of unthinkable 

circumstances. When a child is hospital-

ized, the comfort of having family nearby 

is beyond measure. It is this heartfelt pur-

pose that both drives and defines RMHC 

of Central Ohio.

THE LOCAL 
MANAGEMENT TEAM
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RAISING  

FUNDS FOR  

ULTRA-

ACCESSIBLE 

THEME PARK 

WITH 15TH 

ANNUAL  

FIESTA® 

WILDFLOWER 

BIKE RIDE: 

ROLLING 

OAKS 

MALL 

at Rolling Oaks Mall in San Antonio, Texas 

welcomed the 15th Annual Fiesta® Wild-

flower Bike Ride back to the town center 

last month. 

Founded in 2005, this event had humble 

beginnings with only a few hundred riders. 

This year, the event amassed record par-

ticipation with over 2,000 riders cycling 

along scenic 20 to 62-mile routes. Among 

the riders were two local celebrities, San 

Antonio’s very own 2020 NBA Hall of 

Fame, Tim Duncan and his teammate 

Manu Ginobili. 

In 2013, the Fiesta® Wildflower Bike Ride 

became an official Fiesta® San Antonio 

event. Nonprofit Fiesta® San Antonio start-

ed in 1891 as a one-parade event to honor 

the memory of the heroes of the Alamo 

and the Battle of San Jacinto. That historic 

commemoration still takes place, but for 

more than a century, Fiesta® has grown 

into a celebration of San Antonio’s rich 

and diverse cultures and today is one of 

this nation’s premier festivals with an eco-

nomic impact of more than $340 million. 

Funds raised by official Fiesta® events, like 

the Fiesta® Wildflower Bike Ride at Rolling 

Oaks Mall, provide services to San Antonio 

citizens throughout the year.

Since 2013, all profits from the Fiesta® 

Wildflower Bike Ride benefit the event’s 

charity partner, Morgan’s Wonderland, a 

25-acre, nonprofit, ultra-accessible theme 

park, made for all ages and abilities. Their 

mission is to provide a fun, clean and 

beautiful environment free of physical 

and economic barriers that all individuals 

THE LOCAL 
MANAGEMENT TEAM 

– regardless of age, special need or disabil-

ity – can come to and enjoy. Their aim is to 

create a place where the common element 

of play creates an atmosphere of inclusion 

and encourages everyone to gain a greater 

understanding of one another.  

Following the race, event participants met at 

the finish line for a fiesta-themed party and 

received a limited-edition medal commem-

orating the event, an event water bottle, 

t-shirt, food and goodies from sponsors.

Their mission is to  
   provide a fun, clean and
        beautiful environment  
                free of physical and  
                     economic barriers

Learn more about Fiesta® San Antonio. 

Learn more about the world’s first ultra-accessible theme park, Morgan’s Wonderland.
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Fisher House Foundation also operates 

the Hero Miles program, using donated 

frequent flyer miles to bring family members 

to the bedside of injured service members 

as well as the Hotels for Heroes program 

using donated hotel points to allow family 

members to stay at hotels near medical 

centers without charge. The Foundation also 

manages a grant program that supports 

other charities and scholarship funds for 

military children, spouses, and children of 

fallen and disabled veterans.

Over $13,000, were donated  
    to the military nonprofit  
      organization, Fisher House

Learn more about the Fisher House, or donate  
to the Hotels For Heroes and Hero Miles program.

RAISING  

$13,000  

FOR  

MILITARY  

AND  

VETERANS: 

THE  

MALL  

AT  

FAIRFIELD 

COMMONS 

to health protocols associated with the 

pandemic, the Local Management team 

at The Mall at Fairfield Commons has 

resurrected their fourth annual Red, White & 

Brew festival.

Held in the parking lot outside of the 

commons, the event featured various 

activations including live music, a beer 

garden sponsored by Yuengling, food trucks, 

a kids zone with an array of inflatables, 

chalk artist, face painters, and more. At 

the end of the night, a brilliant fireworks 

display took place, lighting the night sky on 

a beautiful July weekend. All proceeds from 

beer and t-shirt sales, totaling over $13,000, 

were donated to the military nonprofit 

organization, Fisher House.

Fisher House Foundation builds comfort 

homes where military and veteran families 

can stay free-of-charge, while a loved one 

is in the hospital. These homes are located 

at military and VA medical centers around 

the world. Since their inception, the program 

has saved military and veterans’ families an 

estimated $500 million in out-of-pocket 

costs for lodging and transportation. 

Today, Fisher House has served more than 

413,000 families (with 13,000 served in 2020 

alone) and provided over $27,000,000 in 

scholarships for eligible students. 

AFTER A YEAR  
HIATUS DUE 
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After finding love during a global pandemic 

and receiving a devastating medical 

diagnosis, Northwoods Mall and its 

sponsoring partners were thrilled to gift 

Aaron and Rachel their dream wedding.

#NorthwoodsNuptials was made possible 

by generous donations and discounts 

from local Peoria-area businesses who lent 

their time and talents to make Aaron and 

Rachel’s wedding a personal and special 

celebration. The couple chose a bright 

and summery color scheme of blue and 

yellow, which was beautifully executed 

with bouquets featuring yellow roses and 

centerpieces featuring greenery and lemons. 

The bridesmaids wore blue while the groom 

and groomsmen sported blue ties. Guests 

enjoyed dining on local BBQ and dancing to 

tunes selected by their DJ. Most importantly, 

the couple had the chance to celebrate their 

love with those they love most and begin 

their new life together.

Washington Prime Group is thinking 

beyond the role of the traditional shopping 

mall, while actively seeking innovative 

ways to engage with, serve and celebrate 

our communities. It is our hope that 

#NorthwoodsNuptials can serve as a pilot 

program for this type of event at our town 

centers across the U.S. So, pull out your 

best wedding guest attire and brush up on 

your wedding dance moves – more dream 

wedding giveaways may be headed to a 

town center near you.

HOSTING  

ALL-INCLUSIVE 

WEDDING  

FOR A 

DESERVING 

COUPLE: 

NORTHWOODS 

MALL 

Rachel Young and Aaron Stone started 

their life together as a married couple 

at Northwoods Mall’s center court in 

front of 50 of their family and friends, 

thanks to Washington Prime Group’s 

#NorthwoodsNuptials contest. 

The Local Management team at 

Northwoods Mall, located in Peoria, IL, 

recently invited couples to enter the 

contest, gifting the lucky couple an all-

inclusive wedding to remember at the 

town center. The grand prize wedding 

package, made possible through the 

generosity of local sponsors, included 

a wedding dress, food and beverages, 

flowers, a wedding cake, music, décor, 

invitations and programs, a wedding 

photographer and even a wedding night 

hotel suite.

Rachel and Aaron began dating in late 

2019 and were challenged to get creative 

in their courtship over the course of the 

pandemic. Without the opportunity to 

go on traditional dates, like dinner and a 

movie, the couple improvised and made 

the best of everything, often including 

their children in activities like kayaking, 

camping and taking on disc golf. Their 

love blossomed and strengthened over 

the course of an unprecedented year, and 

they were engaged this May. Shortly after 

their engagement, Aaron was diagnosed 

with ALS. 

ON SUNDAY,
JULY 11, 
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SUNDAY SAUCE 

SHOWDOWN 

RAISES  

FUNDS FOR 

STUDENTS  

WITH AUTISM: 

SOUTHERN 

PARK  

MALL 

head-to-head for the best pasta sauce 

at Southern Park Mall’s Sunday Sauce 

Showdown. The Local Management team 

invited the community to come hungry to 

the town center to cast their vote for their 

favorite local dish.  

Ten restaurant teams were confident their 

sauce was Best of the Valley and signed 

up to duke it out for the title. Restaurants 

involved in the Sunday Sauce Showdown 

included Antone’s Kitchen, Bogey’s Bar & 

Grill, Café 422, Carchedi’s Café, Combine 

Brothers, Donavito’s Restaurant and Catering, 

Red Plum Pizza and Pasta, Salvatore’s Italian 

Grill, Station Square, Sunrise Inn of Warren 

and Tino’s Italian Kitchen. 

Votes were cast by guests as well as a  

panel of local celebrity judges, which 

included WKBN-27 Anchor Stan Boney; 

Judge Scott Krichbaum; Kelly Warren of 

Kelly Warren & Associates; Jim Taylor, Vice 

President of Western Reserve Building 

Trades; and Mahoning County Commissioner 

Anthony Trificanti. 

Categories voted upon included best alfredo, 

Bolognese, traditional marinara, specialty, 

and vodka sauces, as well as overall best 

Italian restaurant. Papa GeGe’s Italian Villa 

wiped out the competition, taking home 

multiple wins for best alfredo, Bolognese, 

and traditional marinara sauces. Tino’s Italian 

Kitchen won best vodka sauce. Bogey’s Bar 

and Grill, a new tenant at Southern Park 

Mall’s DeBartolo Commons, won overall 

favorite restaurant. 

LOCAL ITALIAN 
RESTAURANTS WENT

In addition to great food and complimentary 

wine from Greene Eagle Winery, L’Uva Bella 

and Woodland Cellars, live entertainment 

was provided by The Avanti Band from 

Cleveland who played authentic Italian 

classics with a modern flair. 

A total of $4,000 was raised from Sunday 

Sauce Showdown ticket sales and a 

basket raffle, benefitting local non-profit 

Potential Development School for Students 

with Autism. Since 1953, the Potential 

Development Program Inc. has provided 

services to children in the community 

with developmental delays. Because 

the school does not charge tuition for 

families of children with Autism, they 

rely on fundraisers like the Sunday Sauce 

Showdown to raise money for all the 

good they do in the community. Over 200 

students are enrolled for this school year. 

A total of $4,000 was  
       raised from Sunday  
                    Sauce Showdown

Learn more about the Potential Development School for Students with Autism 
or donate to their cause.
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COLLECTING 

16,000 SCHOOL 

SUPPLIES FOR 

ELEMENTARY 

SCHOOL 

STUDENTS: 

MELBOURNE 

SQUARE 

at Melbourne Square in Melbourne, 
Florida were determined to make this 
year’s school supply drive bigger and 
better than previous years. In 2020, they 
were able to provide backpacks and 
supplies for a single Title 1 elementary 
school in the community. This year, 
thanks to strategic partnerships and 
support from the community, the Local 
Management team was able to double 
their donation, providing enough 
backpacks and supplies for two, Title 1 
elementary schools. 

The Local Management team, in 
partnership with Walmart and 98.5 
The Beach radio, held a summer-long 
school supply drive. Over the 14-week 
period, 98.5 The Beach radio collected 
school supplies outside nine local 
Walmart stores, while Melbourne Square 
provided a drop box at the town center 
for guests to donate items. 

Over 16,000 supplies were collected 
through the joint effort. The Local 
Management team at Melbourne 
Square, their sponsors, and the Brevard 
County community succeeded in 
donating enough supplies to fill over 813 
backpacks. Thanks to the overwhelming 
response to the school supply drive, 
these backpacks were delivered 
to Croton Elementary and Harbor 
City Elementary. Every student was 
presented with a backpack filled with 
supplies necessary to start their first 
year back to in-person learning. 

THE LOCAL 
MANAGEMENT TEAM

the community succeeded 
   in donating enough supplies 
       to fill over 813 backpacks
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ADDITIONAL

GOODWILL INITIATIVES

Anderson Mall 
Blood drives
Food drive 

Ashland Town Center 
PPE drive
Cleaning supply drive 
Blood drives 
Drive-in Easter church service
Easter bag giveaway  
  for home egg hunt
Food drive
Pet supply drive
Blessing Box
Free first responder 

  vehicle sanitation

Boynton Beach Mall 
Blood drives
Feeding South Florida weekly  

  food distribution drive-thru 

Brunswick Square Mall 
Food drive
Food bank fundraiser
Honor caravan for fallen officer
Statewide pinewood  

  derby event

Chautauqua Mall 
Food drive
Teacher parade
Pet supply drive
Blood drive

Drive-in prayer service

Clay Terrace
Blood drives
Local restaurant 
  social media campaign 
Chalk the Lot community  

 togetherness initiative

Cottonwood Mall
Wish kits for 
  healthcare workers 

Dayton Mall
Dayton Mall non-profit co-op 
“Better Days Ahead” 
  drive-in concert

Gateway Centers
Blood drive

Pet supply drive

Grand Central Mall
Blood drives
Healthcare heroes snack  
  packs of encouragement
Donation location for United Way 
  Hunger Solutions program

Great Lakes Mall
Blood drives
Donation box for 

  Salvation Army

Indian Mound Mall
Flood evacuation site
Pet food donation drive

Irving Mall
School lunch meal program

Jefferson Valley Mall
Free Food Fridays  
  for first responders

Easter car show parade

Lima Mall
Collection point  
  for homemade masks

Food donation and distribution

Lincolnwood Town Center
Food drives

Blood drives

Lindale Mall
Blood drives
Mask drives

Food and Supply drives

Longview Mall 
Blood drives

Drive-in concert

Mall at Fairfield Commons 
Service dog training
Blood drives
School supply drive
PPE donation drive
Pet supply drive
Food drive

Maplewood Mall
Drive-in Easter church service
Blood drive

Space for K-9 Officer training

Markland Mall
Blood drive
Food and supply drive
Cards and pictures from kids  

  to nursing home residents

Melbourne Square Mall
Meal delivery for first responders 
  and healthcare workers

Blood drive

Mesa Mall
Food drive
First responder lunch
Volunteer recognition gift  
  pickup location
Easter bag donation 

  with school lunches

Morgantown Mall
Food drive
Medical supply drive

Drive-thru lunch for first responders

New Towne Mall
Blood drive

Drive-thru lunch for first responders

Northtown Mall
Drive-thru BBQ  
  for first responders
Rest and respite room for local police
Blood drive 

Space for K-9 Officer training

Northwoods Mall
Blood drives
Food drive 
Free lunches for first responders
Pet food drive

Space for service dog training

Oak Court Mall
Lunch for first responders

Oklahoma City Properties
Lunches for healthcare workers
Blood drives

Orange Park Mall
Weekly drive-in church services

Drive-in movies 

Pearlridge Center 
Drive-up COVID testing site
Farm to Car drive-up farmer’s market
Weekly bagged lunches for  
  people experiencing homelessness

Polaris Fashion Place 
Food drive
Blood drives
Lunch pickup for police

Service dog training

Port Charlotte Town Center 
Blood drive

Rolling Oaks Mall
Blood drive
Drive-in church services
Drive-up Easter giveaway
Earth Day arts and crafts giveaway

Food bank fundraiser

Scottsdale Quarter 
Blood drive

Space for K-9 Officer training

Southern Park Mall
Drive-thru lunch for first responders 
  and healthcare providers
Food drive
Household supply drive
Pottery kits for nursing 
  home residents
Blood drive
Drive-in church services
Drive-in prayer service

Southgate Mall 
Blood drives
Emergency nutrition kits for seniors

Sunland Park Mall
Drive-in Food Bank

The Outlet  
Collection Seattle
Food drive

Drive-up Easter giveaway

The Mall at Johnson City
Blood drives 
Fire department training
Pet food drive

Space for fire department training

Town Center at Aurora
Aurora Public Schools  
  lunch pick-up location
Drive-in Easter church service
Salvation Army 
  donation drop-off site
Virtual “story time with the Easter 
  bunny” for children’s 
  hospital patients
Salvation Army food distribution
Food Bank of the Rockies  
  food distribution
Space for rescue dog training and 

  National Guard vehicle training

Town Center Plaza and
Town Center Crossing
Local restaurant promotion program

Weberstown Mall 
Fire department Training
Delivering food donations
Space for fire department training

Waterford Lakes 
Town Center 
Blood drives

WestShore Plaza
Food drive 

Drive-up COVID-19 testing site

Westminster Mall
Blood drives
Drive-up COVID testing site

K-9 training

Wolf Ranch Town Center
Blood drive 
Food drive
Child Abuse Prevention 
  Month awareness display
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